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Knowledge management applied to organizational management to strengthen
safety knowledge to study attitudes, learning effectiveness, and course

satisfaction-taking the eight business divisions of China National Petroleum
Corporation in Taiwan as an example
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Linking Transformational Leadership and Workplace Digitalisation: The
Roles of Innovative Culture and Rewards — Recognition

% & 3k Chan Ai Joo’
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Abstract

This study examines the mediating and moderating processes through which
transformational leadership is linked to workplace digitalisation. A total of 256 valid
samples were used in the structural equation modeling tests. The respondents were the
management-level executives from companies in Selangor/Kuala Lumpur, Malaysia. Our
model reveals that the transformational leadership-workplace digitalisation relationship is
mediated by innovative culture.  Besides, rewards and recognition moderates the
transformational leadership-innovative culture relationship.  This study unveils new insight
into how the prominent organisational factors interplay in shaping employees’ perception
and acceptance of workplace digitalisation. The findings also enrich the interdisciplinary
literature on how transformational leadership, rewards-recognition and innovative culture

interplay towards employees’ perception and acceptance of workplace digitalisation.

Keywords: Transformational leadership, innovative culture, workplace digitalisation,

rewards and recognition
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Pathways to corporate entrepreneurship: Do HRM practices and
organizational learning capability matter?

Hooi Lai Wan(zF i Z) "

Abstract

The present study aims to examine which aspects of human resource management
practices and organizational learning capability are crucial for corporate entrepreneurship of
retail SMEs. A cross-sectional design was adopted, where data was collected from a sample
of 271 managerial staff of retail SMEs, utilizing a survey questionnaire. Hypotheses were
tested using structural equation modelling. The results reveal that both human resource
management and organizational learning capability are crucial in influencing corporate
entrepreneurship, albeit partially. The study advances knowledge on entrepreneurship of
retail SMEs by proposing aspects of human resource management practices and
organizational learning capability that enhance each dimension of corporate

entrepreneurship.

Keywords: organizational learning capability, corporate entrepreneurship, SMEs, human
resource management, structural equation modellin
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Corporate Governance on the Effect of Market Reaction to Corporate
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A case study on talent cultivation of executive managers in Taiwan’s

machine tool industry
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The Study of Value Creation of Electric Mobility in Taiwan

2,

¥ 4% % Vera Jessica'
4 4% 43 Hao-Jun Chuang'®
B # & Dr. Yi-Ching Liaw!”

Abstract

This research presents an empirical study of Taiwan consumers’ perspective on e-
scooter products and services by examining the user experiences of Gogoro, eMoving, and
conventional gasoline scooter owners using focus group method. Using our field data and
the existing literature on demand-side value creation, we advance a two stages process model
of value creation. It is crucial for the e-scooter firms to understand their consumers’
perspective so that their demands could be better satisfied. In addition, this research

contributes to strategic management literatures and empirical issues.

Keywords: demand-side, value creation, e-scooters, consumers
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Investigating the Relationship between Workplace Incivility and
Turnover Intention: The Mediating Roles of Emotional Exhaustion and
Surface Acting

4 B* Yu-Hsun Lin"

% 2 3 Steffi Gein®

Abstract

This study aims to have a better understanding of the workplace incivility effect on the
turnover intention by demonstrating the mediating effects of surface acting and emotional
exhaustion. It is a quantitative study conducted in Indonesia and Taiwan. An online
questionnaire with Indonesian and English versions was developed to collect data. A total of
202 samples from the service employees were collected and validated, which was analyzed
using SmartPLS 3.0. The result indicated that Emotional exhaustion has a positive
relationship with turnover intention. Moreover, the positive relationship between workplace
incivility and turnover intention will be mediated by emotional exhaustion and surface acting.

The implications of theoretical and practical are also discussed in this study.

Keyword: Emotional Exhaustion, Turnover Intention, Workplace Incivility, Surface Acting
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The Impacts of Financial Distress on Earning Management: In the
context of Indonesian Manufacturing Firms
Yi-Ching Liaw, Phd #
Masena Angelina 3

Abstract

Using a sample of 546 firm-year observation during 2014 to 2018 in Indonesia stock
market, this study aims to examine the impact of financial distress to earnings management,
focusing on the emerging and competitive manufacturing industry in Indonesia. Multiple
linear regression is performed by utilizing SPSS and E-views software. This paper indicates
that financially distressed firms are more likely to manage their earnings upward while good
financially performed firms will more likely to manipulate their earnings downward. The
results are robust after include control variables such as size, leverage, return on assets, and
big four auditors. This study contributes to the previous literature on how financially
distressed firms influence the choices of earnings management in the emerging country and
the effect of financial distress to earnings management is crucial to external stakeholders
such as financial regulators, investors, creditors to assess bankruptcy risk, and the worthiness
credit of a firm.

Keywords: earnings management, bankruptcy risk, financial distress, Indonesia
manufacturing industry

2 Yi-Ching Liaw ycliaw(@mail.mcut.edu.tw Department of Business and Administration, Ming Chi
University of Technology, Associate Professor.

30 Masena Angelina luckysena777@gmail.com Department of International Business and Administration,
Ming Chi University of Technology.
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Case of Online Shopping

%]32 5% Yu-Chun Liu?3
$kI% 24 Yang-Chu Lin®

# &

j\fﬁ“fr%j)k G A SRS B R Y LR SMEAR LY

" TR L T RRET RGN

FHOMEAME SWMERRTPE A S R § R L

MR e REERS ttai%:é_%%gﬁfw AT -a R FT 85

AP RN EHF LR TEHEEFY FRIPF
Mats @ b e ~ A3~ BRI R

1
N
#
Al
st
e
¥
kD
=
>
ht!
o
|+
_@
-_
H
[\)
W
[a)
S

S AR i ? & 4 FAL 4 (E-mail: sharon19961021@yahoo.com.tw) e

AN QLAY g WE P o (FEE A 1100 ST FH - BO56 5L BT 02-23111531
i 3424 > E-mail: linyc@scu.edu.tw) °

21



RBAD oo coosasprgejmeitg 65 oo
E ¥ % IE% ﬁ 2021 The 21th Conference on Interdisciplinary and

Dept. of Business admmistration  Multifunctional Business Management, 5 June, Taipei

The Main Factors Influencing Taiwanese Consumers Purchasing Electric
Scooters

IR LT AR T EEER S X 400

v "= Fan-Yun Pai®
4 & ¥ Chih-Chieh Chu’®
+ %4 Yu-Chun Huang®’

Abstract

The number of electric-powered scooters (ES) in Taiwan is climbing. The Taiwan
government also published several subsidy policies to promote the purchase intention of
consumers. However, the main factors influencing consumers' purchase intention is
remaining unclear. We reviewed the literature to filter out the influencing factors and
strengthen them by ES consumers’ focus group. Furthermore, we highlight the critical factors
among existing and potential ES customers by using the questionnaire based on the modified
Delphi method. The results would provide guidelines for policymakers and manufacturers
to improve the policy and the ES's design.

Keywords: Electric Scooters, Consumer Decision-Making, Focus Group, Modified Delphi
Method.
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A Preliminary Study of Internet Use Motivation and Behavioral
Intention
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The Influence of E-Sports Streamer Watching Motivation on Brand
Awareness and Purchase Intention: Using E-Sports Brands in Taiwan as
Example
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HOW USERS BECOME ADDICTED TO SOCIAL NETWORKING
SITES: THE CASE OF FACEBOOK

Yu-Hsun Lin (+43 B* )%
Vo Nhu Tung (7 )%

Abstract

This study aims to explore the relationship between deficient self-regulation and
Facebook addiction. Besides, the author also researched this relationship in the context of a
social factor - social comparison, and how this relationship would affect human behaviors.
Stressor - Strain - Outcome (SSO) framework was applied to investigate the impact of
Facebook addiction on the experiences of users; with social comparison as a stressor,
deficient self-regulation as a strain, phubbing as an outcome. The empirical result proved
that self-regulation played an important role as an immune system to prevent SNS users
including Facebook users from being addicted to Facebook. People with deficient self-
regulation are more likely to be hooked on Facebook. Social comparison was verified to
cause Facebook addiction with deficient self-regulation having a role as mediator. Moreover,
the empirical result manifested that Facebook addiction could cause phubbing which

consequently damage human behaviors and human relationship.

Keywords: Deficient Self-regulation, Social Network Sites, Facebook Addiction, Social
Comparison and Phubbing.

4 Associate Professor, Ming Chi University of Technology F? & #3# + % > Email:
yslin@mail.mcut.edu.tw °

46 International Master of Business Management Department, Ming Chi University of Technology °
Mailing. address: 243 374 # il’x L E 1 % 2 84 55, Email: nhutungacc@gmail.com.

27



REAS oo cosaspageymeig o5 ar
E ¥ % IE% ﬁ 2021‘The 2.lth Confgrence on Interdisciplinary anq

Dept. of Business admmistration  Multifunctional Business Management, 5 June, Taipei

. /# YouTube ’515-5 'R ﬁ Mi)i "’k" ]§ lﬁ_ EID )i }‘J"V\ﬁ W& F\l}
ﬁﬁﬁi&ﬁf B
A Case Study of Taiwanese YouTubers About The Effects of

Influencer Reputation, Typology and Product Fitness on Attitude and
Purchase Intention

v /L= Fan-Yun Pai"
4 & ¥ Chih-Chieh Chu®

% % ## Hsin-Hua Lee3"

# &

FERPROEFE R T BAFHOEE 2HAPF IR FHEL
T OB i h A LR A ARFAET LA fi‘m)}z # > YouTube # 3 2020 # =
ERFARE2 RERYF O LML AINEF T 2 - o KAEH LA N S
Ko gpAERA S FRRRCAERAPEY S EERLF S BN PEE |
FE SRR GNP AN EAS P f o R RIS ap ko
AT ARFH R AR EORERE A Y EA R mﬁ&%%gmagﬁ;
ZHRF T ARGRESRERITL Y 1 %0 RFTF L FHY R s

H

sl

imk-

#o

o

w

AT AR 222 2 F R A £ w ez F o K 5 283 (o AT P A E0AY
SPSS it iFApM FALA 47 > B 58T I F R EDBRAZF  BRTLEE HEfod
BASA S UEDE A T RO A R o oAl e e Ui R R e
HB@ARAL ABPER o Bl o PrHrEARERASE RN B EHd
YA SAS AR R R iR 2 Y

N

o3
14
3
=\
o)
o
m&\'_
3
7=
K\

MeEd P REURER > TRERCASER C SHER B AR

7Rz # AL R s

NLEEA I S VST BT TS

YRR ST EE Y A A (TR R D500 50 BRI P BF S B 2 8L BT
0919891506 E-mail: m0863111@gm.ncue.edu.tw) °

28



REAB ooy cosaspsge ymeiig 6050 - on
E ¥ % IE% ﬁ 2021‘The 21th Conference on Interdisciplinary and

Dept. of Business admmistration  Multifunctional Business Management, 5 June, Taipei

AT AL RIRT r&ﬁdp TFCAEMRE AR
28 ! Facebook 4+ [§] £ ;}’ PHR P 2R

\J

The influence of the Effects of Source Credibility in social media on
Consumer Electronic Word-of-Mouth and Consumer Purchase
Intentions: a comparison between Facebook groups and fan page

#5i& % Han Yi Peng
P N’a’?] Chia-Yu Chiang'

# &

BALFEAEAR - 4 R TR AR /ﬂ HEAWEREIT AL KR A A
- T ?‘:F‘IL;,‘;K—E\? i end g B K moé‘rr%,f_@ S AT LSBT S A
AR ?é‘ééﬁiﬂ'?ﬁﬁmlé L ,ﬂ&\31%1%% S iEA R N ke SRR S
Pl EAFT O e AP AR IF A4 Y Facebook AL s Sk %
Foav fi@s*"ﬁ'?ﬁi}iiﬂ“i@g zﬂ;] A4 A I oM %3‘:35};'%%
FHFLPASDLRE AL S HT I% * AL ¥ e zk Facebook 1t = 4 sk ¥
FOBENERAI NRFAFLTR AL REE YR FREIAERA @

A
(A PR SR A 3 OERB OV R F gl%“/ﬂﬁ R o

A

FUB L PR AL F R T A O RSE TR ] F‘i‘%%“ v
LA

4t

50 m AL LF RN TR AT A (TR 1435 5P P R ET e Y B 240 5L TR T
0934 323321 » E mall €10021452@gmail.com) °
“Wiﬂ“ﬁ%*ﬁﬁiﬁﬂﬁiﬁﬁﬁﬁ°

29



RRAB ooy comsaspsgsgneig 6o5p 0 on
E ¥ % IE% ﬁ 2021‘The 2.lth Confgrence on Interdisciplinary anq

Dept. of Business admmistration  Multifunctional Business Management, 5 June, Taipei

I TR S RN S X SUER P

The Impact of Online Social Media on Purchase Intention of Quarter-

Liter Motorcycle

A7 Chih- Hsi Chuang™
+kiz ¥ Joe Lin®?

li'_
%ﬂmﬁhg%§%$ﬁgﬁ@ﬁ»aﬁbA%ﬁ&l%ﬁ%

Fe
-1y %;:gj gk g]f&&%a rﬁf“ﬁ%ﬁ i

o

f;j_%g,l]jz,\l S - I
A NIF T e RAE

s
%
o
beits
A
’
A
“
‘I‘n
F_L LN' \!
a
=
Ay
s
[t
o
P
i
Ieics
@
mh;x?

-

=~ F

LUF AT A AT E o R EF Lt A8 p

bR 1L R S XA

BFEP AR ML o I ARERAFHEM G 0 FF AR DT
.

B

RhFTY B H SPSS &2 AMOS St g8 iF L AT 1 L o GE R ¥ e, B3l
1794 3 »c B % o 0S4 2 B ARG BOLE FRER B R R

AFHMOT AL E LR G HRE AR E R D R A R

PRI MR Z R bR R Y AR REF Y A R S TR

I %@#ﬁ%?ﬁ@& BFESE S 24 22 A nRE o a

DS RS R R ER L R

Bitd @ B AR WS TAALS RIS AR LY 8
W 2EEL MY L

VAT A FFEFTE AL (E-mail: chuangkoala@gmail. com)

VAT A G EFITE g (B a1 100 S A BB - L5650 BT 02-

23111531 & 3671 > E-mail: linjj@scu.edu.tw)

30



= ) - L
RBAB oo covsaimpugs peig 6rsp o on

E % % IE E ﬁ 2021 The 21th Conference on Interdisciplinary and

Dept. of Business admmistration  Multifunctional Business Management, 5 June, Taipei

RFE R B E R EIE

1~ EARRE G R LR M L MRS T (BISE U H 5 = 3
75)
2~ TEEPIRERY T IRBSEE o B TR FREGRE ) BIPRZITIECEERELY

I551)

31



BRRAB oo covivoimpursmeg 6050 > 2
E ¥ % IE% ﬁ 2021‘The 2lth Confgrence on Interdisciplinary and

Dept. of Business admmistration  Multifunctional Business Management, 5 June, Taipei

)%’# p;ﬂ. —‘,L—s - @,L dl:%.f ag%if%ilﬁﬁ

Utilize service design to optimize the operation process of non-profit
organizations

%] 7> % Wan-Hsin Liv>*
REE &3 Yi-Chen Ku*
% &> Yi-Fang Gao>°

# &

FOE Sl kg R M o RIRTHEE 2 PRI 7 R
FlenfP 35 27y BB X312 B AIESEC p ¥ & iT2 “1o i
FEEe GHEFF =2 FEHF RO EY R B AGEF A NE  HH R
Rl S BaE 2 T T EEE o dAﬁ“nwAmﬁcvaz@ﬂﬁ

_quz fg‘)guzc,‘gl TENI S BT Jﬂz VR B R EP Buddy m;)"ﬂiii\g;gr?
LR Sk T?%ﬂ’T”HBMWQ%A’:?ﬁﬁp?igﬁ’ﬁ¥$§
F AL e o R B it AIESEC hpRIRIAL > 4T3 ehb g L 7 54 B %
E’Cc%" El 1% FRZ‘}/HLﬁE_ °

MaEF . ?5%"?'],3,_3%\2 S BERAY S PRIRE

M HWCAFEE RS S (e 242374 ATREFH Y LR S10 50 BE T R 02-
29053141 » E mail: s10441410@cycu.org.tw) °

55 WEAFEEPRE BT EITY o

I NERE S E K Sk S

32



RRAB ooy comsaspsgsgneig 6o5p 0 on
E ¥ % IE% ﬁ 2021‘The 2.lth Confgrence on Interdisciplinary anq

Dept. of Business admmistration  Multifunctional Business Management, 5 June, Taipei

1¥FBen TRBEF B TE243 Mkl Fmy
The Effects of Service Quality on Customer Loyalty — A Study on

Industrial Internet of Things.
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Abstract

The application of the Industrial Internet of Things (IIoT) can help companies enhance
their competitiveness, and the premise is to provide new business models or new innovative
service. This research focuses on the relationship between manufacturers and consumers in
the IToT industry, and explores the relationship between service quality and customer loyalty.
We apply an online survey method to two companies in different service and industries (One
is the dynamic foot pressure measurement of the shoe company, another one is I1oT services
of industrial computers), data were collected with experienced consumers. We use SPSS and
LISREL for statistics analysis and use Structural Equation Modeling for path analysis. The

results show that service quality is highly positively correlated with customer loyalty.

Keywords: I1oT, Customer Loyalty, Brand Image, Perceived Value, Service Quality
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A Study on Taiwanese Entrepreneurs’ Motivations of Publicly Sharing
Failures on FuckUp Nights

% 3% Yen-Ning Chan®
#8223 Fei-Fei Cheng®

Abstract

Failure is a common occurrence in entrepreneurship, yet stories of business failure are
seldom made public due to the possible stigmas that they may create for the entrepreneurs.
However, in recent years, this attitude seems to have shifted. Many entrepreneurs have
started sharing their experiences of failure via the global platform FuckUp Nights. This paper
aims to understand Taiwanese entrepreneurs' motivations of publicly sharing their
experiences of failure. Our research framework is based on Omarzu's Disclosure Decision
Model, from which we derived the structure to conduct in-depth interviews with three
FuckUp Nights speakers. We categorized the interview data through content analysis, and
the results revealed insights about the entrepreneurs’ motivations and their perceived benefits
of publicly disclosing failures. We suggest that more entrepreneurs should be encouraged to
share their failures in public events, which could allow the general public, future

entrepreneurs, and the speakers themselves to learn from these valuable experiences.

Keywords: entrepreneurship, self-disclosure, failure
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