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The Influence of Differentiation Strategy to Purchase Intention for
the Theater Industry-Ticket Price as Moderator
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Abstract

The purpose of this study is to explore the relationship between differentiation strategy
and purchase intention in Taiwan’s theater industry, it is designed to examine the effect of thea-
ter industry’s differentiation strategy, and provide some useful suggestions to Taiwan’s theater
industry when they adopt the differentiation strategy. The results of this study show that all
kinds of special auditorium will improve purchase intention. Ticket price will not affect the rela-
tionship between the differentiation strategy and purchase intention, it indicates that the theater
industry can charge additional premium from customers to increase revenue when they adopt
the differentiation strategy.
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