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A Study of the Relationship among the Experiential Marketing,
Experiential Value and Customer Loyalty—A Case of Lavender
Cottage
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Abstract

As times change, the consumption pattern has transformed from only focus on the function of
product to the experience of customer. Since the government started the two-day weekend
policy, people have more free time and searching for more leisure services, making relative
industries booming in the past few years. This study aims to find the relationship between
experiential marketing, experiential value and customer loyalty. There are three main results in
this paper. First, experiential marketing (including sense, feel, act experience) has positive effect
on experiential value. Second, experiential value (including CROI, aesthetics, playfulness)has
positive effect on customer loyalty. Third, experiential value has partial mediating effect

between experiential marketing and experiential value.
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