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The Relationship Marketing Approach to Low Risk Medical Devices:
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Abstract

This study aims to identify relationship marketing key factors that contribute to medical
devices’ sales performance, comprehend the similarities and differences between three markets,
and develop differentiation marketing strategies. A hierarchical structure is established based on
relationship marketing theories and expert judgements, then use analytic hierarchy process
(AHP) to examine judgements of authorized decision maker. The results show expertise and
ethical behavior are highly valued among three markets, discount is the most concerned factor
of medical organizations, individual consumers view medical knowledge as crucial factor, while
franchised dealers consider long-term effort on cooperative relationship is of critical importance.
Summarize the results some practical marketing suggestions are proposed.
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