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Abstract

Following rapid development of IT, mobile electronic products become more convenient to
use, and cell phone is one of the most popular product. People tend to discuss related
information of different brands of cell phone from virtual communities. This study aims to
explore the knowledge structure of information sharing of cell phone on different brands.
Totally 864 discussion data are collected from Mobile 01, which is one of the most popular
virtual communities discussing cell phone. Six knowledge concepts are extracted from those
discussion data. Then knowledge structures of those concepts are constructed for each brands of
cell phone using formal concept analysis and further analysis are conducted.

Keywords: virtual community, knowledge sharing, formal concept analysis.
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