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Abstract

The application of relationship marketing has been operating for years in many fields, yet it
is rarely discussed in government institutions. The study conducted a questionnaire survey to the
domestic public officials in approximate 40 libraries through the review of the related literature
for a total valid sample of 227 adopting exploratory factor analysis and regression as well as

structural equation modeling approach in an empirical analysis basis.

Keywords: Relationship Marketing, Relationship Benefits, Relationship Quality, Customer
Loyalty.
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