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A Comparative studying on critical factors that influence consumers’
choice between web bookstore or bookshop
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Abstract

Currently the diversity of marketing channels for goods and services.resulted from
prevalence of online shopping. Consumers can rely on their own needs to choose the right
shopping channel. Twenty one factors were summarized by literature review. Then by
questionnaires collected four hundred consumers' views, and through factors analysis converge
twenty-one factors into six critical factors. These factors were named as meet the shopping
needs of consumers, trading convenience, Impact of community comments , interactive fun, full
search and trading security. Also using statistical tests found that consumers with a lifestyle of
like to use ATM or ibon will prefer to buy books on the internet. Additionally, found that to
purchase books in the network is less convenient and fun than to do in the bookstore. These
research findings will help make marketing strategy to increase the volume of selling books in
the network.

Keywords: Internet shopping, critical factors, lifestyle, marketing strategy.
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