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Abstract

This study is going to discuss about how corporation apply knowledge management
through internet platform and research correlation of co-production between knowledge
management and consumers. The result shows the information on internet platform has lower
impact on knowledge management. However, interactive has significant positive impact on
knowledge management. Nevertheless, the variables of knowledge management have
significantly positive impact on co-production. This study concludes that interactive between
users on network platform is more important than information. Besides, if there are activities of
knowledge management between users' communication, it will increase desire of co-production

with consumer.
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