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Abstract

With the progress of technology and Internet, Social networking sites, such as Facebook
and Sina Weibo, have changed our social system. These sites offer platforms for eWOM. The
study targets at the Non-Profit communities. We explore what kind of characteristics for
message might affect eWOM. The Results show entertainment, relevance to community subject
will promote all three kinds of eWOM (Like, response, share) in social networking
communications. According to this research, non-profit organization and communities could
decide what kind of characteristics that could use for different purpose.

Keywords: Non-profit community, eWOM, characteristics of message, Multiple Hierarchical
Regression Analysis
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