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Abstract

Prior research largely examines the impacts of various announcements on the stock market
returns of announcers. However, an announcement contains information which affects not only
the announcer but its rivals. This study examines how the new product announcements by an
online game firm affect the stock market returns of its rivals. We find that rivals receive
significant and negative cumulative abnormal returns. The stock market return of the announcer
is positively associated with the returns of its rivals based on the imitation aspect. The above
relationship is weakened by the age of rivals relative to the age of the announcer.

Keywords: New Product Announcement, Event Study, Competitor Abnormal Return
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