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The Influence of Outfit Pictures’ Types and Electronic Word-of-Mouth
Volume on Consumers’ Purchase Intention
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Abstract

For apparel that people wear to seek for the aesthetic feeling and to express themselves,
picture plays an influential role in marketing and information sharing. Apparel brands, fashion
magazines, and bloggers all try hard to influence their customers or followers through these
pictures they post on social media. This research aims to investigate the influence of different
types of pictures on purchase intention and to further explore whether the electronic
word-of-mouth moderates this effect. Results of experiments show that different types of outfit
pictures produce divergent effects in purchase intention.

Keywords: Apparel, Outfit, Picture, Purchase Intention, and Electronic word-of-mouth Volume.
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