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. } Professor Marcel Zeelenberg

Department of Economic and Social Psychology,
Tilburg University, Netherland

Marcel Zeelenberg is professor of social and economic psychology at Tilburg University.
After obtaining his PhD in social psychology (1996) from the University of Amsterdam,
he has worked at the University of Sussex (Brighton, UK) and at the Eindhoven University of Technology. He joined Tilburg
University in 1998, where he worked for three years at the department of Marketing, before moving back to psychology.

Marcel Zeelenberg studies the psychology of emotion and its relation to decision making. Most of his work focuses on the
emotion regret and the effects on consumer decision making. He has more than 60 academic publications that appeared in
journals such as the Journal of Consumer Research, the Journal of Personality and Social Psychology, the Journal of the
Academy of Marketing Science, Psychology and Marketing, the Journal of Economic Psychology, and others. He is an
associate editor of Theory and Decision, and a member of the editorial board of the Journal of Consumer Research, the
Journal of Behavioral Decision Making, Organizational Behavior and Human Decision Processes, Foundations and
Trends in Marketing, and the Journal of Judgment and Decision Making.

Professor Zeelenberg truly beliefs that frequent interaction and collaboration between scholars from psychology and from
marketing advances both fields of science. He has very good experiences working in interdisciplinary teams. He is the
co-editor of a volume that promotes the collaboration between psychology and Economics (De Cremer, D., Zeelenberg, M., &
Murnighan, K. (Eds.)( 2006). Social Psychology and Economics. Mahwah, NJ: Erlbaum). He is also a co-founder of TIBER
(the Tilburg Institute of Behavioral Economics Research).
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