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Department of Business Administration, School of Business, Soochow University
Undergraduate Curriculum

(F* 1148 & B - &5 r 8372 )

(Applicable to Students Admitted in Academic Year 2025/26)
T

, ) g o Academic Year A
o+ F g% é% F-FE | ¥-ofFE 5 rrFE Remarks
Course Titles o Bl & A F:rst Y(i?r Sepcond \frear Tphll’d thr F?urth Y_erar
s F—all Spring F—all Spring F—all Spring F—all Spring
B g2 2
CHINESE Required
2
Gt | T O 2|2 R -
FOREIGN LANGUAGE Required 8 Plea_se refer to Note 1 for
(ENGLISH, JAPANESE, | ¢} > (_— ) 2 2 details.
GERMAN, KOREAN)
g |rkiR “ 110 LA kR THaL g
S g [LIFE CONCERNS Required LA BRRMPFEL
S .|Lams 2 %101 o An A AT
¥ . iy s
§ + |PRINCIPLES OF REASONING Required g o
SRk E%‘t. VAT T A 1 1 0 The “Common and General
% % |CAREER ANCHOR Required Required Courses Offering
; 4 : Schedule” serves as the basis
S | A 1 IrEEsEs R .
5 S &{? * }‘f“ & 1 1 0 for all departments to offer
3 MULTIDISCIPLINARY TRENDS IN Required courses by semester
ARTIFICIAL INTELLIGENCE Y )
g gy |y [BED UM E PR F 2 f 3 E R
INDEPENDENT ONLINE LEARNING | Required Students can choose courses based on the course schedule within the permitted study years.
g e VA
55T = l10]2|2|2]2]2
GENERAL EDUCATION COURSES Regquired
woA “ lolojo|o] o
PHYSICAL EDUCATION Required
N TR N e Sy FE AN N E R 2
g FOREIGN LANGUAGE PROFICIENCY | Required B s W A L@JF"( PELE
§ 2 (= . y Students must meet the graduation requirements of “FOREIGN LANGUAGE PROFICIENCY”
S TRl 4 "~ and “INFORMATION COMPETENCE” within the extended years of study. Failure to meet these
=] i R
Y %ﬁ;’-_ INFORMATION COMPETENCE Required requirements will prevent them from graduating.
S|y = .cq FASBAGEBFE U L7 F FERME2 FRAFZ A LEH
g—g‘i‘fs‘/p@‘“ VA 0 2ERE
; ﬁgﬂaﬂg EDUCATION & Required Students are required to attend at least four on-campus arts or cultural events within the extended
years of study. Failure to meet these requirements will prevent them from graduating.
S0 6|33 A s
ECONOMICS Required A Ak
=L — A
£3°9(-) “ 16|33 & i3 8 32 A
ACCOUNTING (1) Required
WA A R R N
BUSINESS CALCULUS Required
& P % 13l 3|
INTRODUCTION TO BUSINESS Required
FAE “ 1303
MANAGEMENT Required
Py “ 121012
MANAGERIAL MATHEMATICS Required
& ?‘F—l’i’ pEJR et =8 2 2 0
BUSINESS AND LAW Required
il L g 3| 3
STATISTICS Required
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Department of Business Admlnlstratlon, School of Business, Soochow University
Undergraduate Curriculum

(F* 1148 & B - &5 r 8372 )

(Applicable to Students Admitted in Academic Year 2025/26)
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, ) g o Academic Year A
B AR B g iF g? y-F= oK FzHE LR 2 Remarks
. o = )\ i i
Course Titles o Bl & A F:rst Y(i?r Sepcond \frear Tphll’d Ytifr FoLurth Y_erar
s F—all Spring F—all Spring F—all Spring F—all Spring
= AP S 1@ A > >
(74l g T © 13 310 P s AT
MARKETING MANAGEMENT Required
LT g sl 0| 3 138258 &
ORGANIZATIONAL BEHAVIOR Required
g 13 0| 3
OPERATIONS MANAGEMENT Required
FINANCIAL MANAGEMENT Required
e S 3] 0
OPERATIONS RESEARCH Required
4 = op s A
F“ 1)57 ? o= \"' 3 3 O
HUMAN RESOURCE MANAGEMENT | Required
Pty “ 13 0|3
INFORMATION MANAGEMENT Required
R P IL “ 13 310
STRATEGIC MANAGEMENT Required
B AR £ 1202 A ACKA
PRACTICAL BUSINESS ENGLISH Elective
FPEFMET 21K | ¢ . .
SOFTWARE PACKAGE Eleutive 2101 2 FEBOM225 4
APPLICATIONS PROGRAMMING
THERE AE 2 | 0
DATABASE MANAGEMENT SYSTEM | Elective
Python 42 5% 3% 3+ &8 7 43 & * %
PYTHON PROGRAMMING AND Eloui 2 0| 2
COMMERCIAL APPLICATION ective
BRE-F AR i3 o e
F 3 3 0 DE PRI
BUSINESS COMMUNICATION Elective
[ i BGREIN- 4 #E 3 31 o
MICROECONOMICS Elective
KN ’?g é‘;ﬁ.f?‘f‘% E 3 0 3
MACROECONOMICS Elective
DIGITAL MEDIA DESIGN Elective
R RS TR Z
INTERNATIONAL TRADE THEORY | o= | 3 310
AND PRACTICE
/}J ;,,, * 75 vy 7 T2
SEMINARS ON CONSUMER Elective 3 0 3 748 L A
BEHAVIOR
A5 % = M "\ P
R i ¥ |9 0] 2 iE i3 18/ 464 &
STRATEGIC MARKETING ANALYSIS | Elective
CLFERER # |, 0| 2 114474 > e T4 1
ARTIFICIAL INTELLIGENCE AND . 2o 75 5
BUSINESS APPLICATION Elective FERIHERTA,
A1 FEIRTEH iE 2 2 0 1147‘%'{3"’?55 Fea
AI-DRIVEN SERVICE DESIGN Elective FEFHEFEFTRE
7a g iE 3 3 0
MARKETING RESEARCH Elective
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Department of Business Administration, School of Business, Soochow University
Undergraduate Curriculum

(F* 1148 & B - &5 r 8372 )

(Applicable to Students Admitted in Academic Year 2025/26)
T

, ) g o Academic Year A
y S AR g% é% F-FE | ¥-ofFE A Lk Remarks
Course Titles o Bl & A F:rst Y(i?r Sepcond \frear Tphll’d Ytifr Fopurth Y_erar
s F—all Spring F—all Spring F—all Spring F—all Spring
PR E 74 #E 3 3 0
SERVICE MARKETING Elective
- I e i
BRAND MARKETING AND Elective 2 0 2
MANAGEMENT
@]‘T = 4 g . oo
INTERNATIONAL MARKETING Eloutive | 2 0| 2 ER g =
MANAGEMENT
B TH AR E 2 0 2
DIGITAL MARKETING DECISION Elective
R1FEZFRFEH z | 3 0 | g |43 peg Mo
PRACTICAL Al PROJECTS IN o 75 5 1
INDUSTRY FEFHELFE,
RELHMEETH | g
ADVERTISING PLANNING AND Elective 2 0|2
COPYWRITING PRACTICE
AR PRIES B 3L =
CUSTOMER SERVICE AND Eloative | 3 0|3
MANAGEMENT
B+ BREY i€ |3 3|0
CASE STUDIES IN ADVERTISEMENT | Elective
TR #E 3 3 0
ELECTRONIC COMMERCE Elective
SELECTED TOPICS IN MARKETING | £ 3 0|3
MANAGEMENT
B THFIAELE iE 2 2 0
DIGITAL MARKETING FORUMS Elective
74 < 39:5}7%;/’:\ ’ffr E 3 3 0
MARKETING BIG DATA ANALYTICS | Elective
78 g TRl R #E 3 3 0
MARTECH AND DATA MINING Elective
W N
& 5 i 32 e 2|0 EE TR s
CORPORATION ETHICS Elective
. e
L F |, 0l 2 1311 255 &
MANAGERIAL PSYCHOLOGY Elective
> 5 N
RIATE I E |9 2| 0 N
INNOVATION MANAGEMENT Elective
& ? [ iE 2 0 2
LABOR RELATION Elective
plgd g E |, > | o
CREATIVITY MANAGEMENT Elective
a1k #E 2 2 0
LABOR LAW Elective
Rl ER E
MANAGEMENT AND Elective 3 310
ENTREPRENEURSHIP
PRRREY £ |3 0|3
CASE STUDIES IN MANAGEMENT _ | Elective
05 e ux A .
i g T £ | 0|2
INNOVATION AND COMPETITION Elective
STRATEGIC ANALYSIS
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Department of Business Admlnlstratlon, School of Business, Soochow University
Undergraduate Curriculum

(F* 1148 & B - &5 r 8372 )

(Applicable to Students Admitted in Academic Year 2025/26)
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, ) g o Academic Year A
B AR B g iF é? y-F= oK FzHE LR 2 Remarks
. o = )\ i i
Course Titles o Bl & A F:rst Y(i?r Sepcond \frear Tphll’d thr FoLurth Y_erar
s F—all Spring F—all Spring F—all Spring F—all Spring
Woom kb <5 v
INDUSTRY MANAGEMENT Elective
PRACTICE AND SEMINAR
A A B E 3 3 0
TALENT DEVELOPMENT Elective
P - —
MANAGEMENT OF BUSINESS Eléﬁive 3 0 3 E %8 i bl p AR
LOGISTICS
/ng m B »
prkd E | 3 0| 3 % 13137 335 4
WAREHOUSING MANAGEMENT Elective
=R ik £ 12 0| 2
TOTAL QUALITY MANAGEMENT Elective
5% Fa E 12 0| 2
PROJECT MANAGEMENT Elective
ikl il £ |3 3]0
PROCUREMENT MANAGEMENT Elective
iy g IT E |3 310
TRANSPORTATION MANAGEMENT | Elective
SUPPLY CHAIN MANAGEMENT Elective
,3’7 pa ;% ~ A %5
FPoadReR i 3 3 0
RETAILER AND CHANNEL Elective
MANAGEMENT
P e "F? LA e
PRODUCT DESIGN AND Eléﬁ'ive 2 0 2 2E TR
MANAGEMENT
rHEFLEIR £ | 3 ol 3
GLOBAL LOGISTICS MANAGEMENT | Elective
Fﬁ T 'fti IHL‘B’ FRZ&? :.—? 52‘ o=
RETAIL STORE OPERATIONS AND B 2 2 0
LOGISTICS SERVICE MANAGEMENT | Elective
PRACTICE
N E 2 2 0
DECISION SUPPORT SYSTEMS Elective
e E | 0|2
GREEN-SUPPLY-CHAIN Elective
21 _ S L e
g£:%(2) 16 3] 3 PA 738 TLAT 3
ACCOUNTING (1) Elective
5 Ta-, _:‘J_ P ,
2 e3 % 3 3 0 1313 395 A
MANAGERIAL ACCOUNTING Elective
= —
g 2|3 0 3
INVESTMENT Elective
ﬁﬁﬁﬁf?,,‘mﬁ-ﬁz} &
THEORY&APPLICATION OF Elective 3 0 3
FINANCIAL INSTITUTION
N O o d T
R mae E | 2 | o
CORPORATE GOVERNANCE AND Elective
VALUATION
MR 4 A 7 E | 4 0 | 3
FINANCIAL STATEMENT ANALYSIS | Elective
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Department of Business Administration, School of Business, Soochow University
Undergraduate Curriculum

(F* 1148 & B - &5 r 8372 )

(Applicable to Students Admitted in Academic Year 2025/26)
T

, ) g o Academic Year A
y S AR g% é% F-FE | ¥-ofFE A Lk Remarks
Course Titles o Bl & A F:rst Y(i?r Sepcond \frear Tphll’d thr FoLurth Y_erar
s F—all Spring F—all Spring F—all Spring F—all Spring
] "5 B4 7?2-? 2 .z ,
INTERNATIONAL FINANCIAL Eléﬁ'ive 3 0 | 3 |2#~#%
MANAGEMENT
A ERE & %
AN_INTRODUCTION TO FINANCIAL| g o 3 3 0
DERIVATIVES
Efh G g £ |3 3|0
FINANCIAL RISK MANAGEMENT Elective
T2 P4 R #E 3 0 3
FINANCIAL PLANNING Elective
] & b 4L 7 (OBU) #& #i
P
231 et 2 2 0
OFFSHORE BANKING UNITS AND Elective
INTERNATIONALTAX PLANNING
S = BT & 1w ]
s N N A I P 2 | 0
REAL ESTATE INVESTMENT & Elective
VALUE
ESG & X% £ e -
ENVIRONMENTAL, SOCIAL AND 3 3 3 0
GOVERNANCE AND SUSTAINABLE Elective
FINANCE
Bl & B P F | 4 3 | o 56 e
INTRODUCTION TO DIGITAL - E 3 N
FINANCE Elective EBOM228 4
TN B -
DATA ANALYSIS AND Elective 2 0 2
VISUALIZATION
ESG AND SOCIAL INNOVATION Elective
£ FFUEE >PH i
INTRODUCTION TO ENTERPRISE Elective 2 2 0
INFORMATION SECURITY
=W e\ > P
PSS RIRT £ |3 3|0 [2ppnssrsn
BUSINESS MODEL INNOVATION Elective
A XL TS iE 2 2 0
INDUSTRY ANALYSIS Elective
B% & ¥ £ |3 310
INTERNATIONAL BUSINESS Elective
By e Aey b |
TOPICS IN THE TRANSNATIONAL 2 2 0 2 |l
! AL ITE
OPERATION OF CROSS-STRAIT Elective
ECONOMIC AND TRADE RELATIONS
A SN iE 3 0 3 |pmlrsm
BIRLTILH
OVERSEA STUDY Elective i i
W A oL "% 1% Required 85121119 (15| 15 7 3 3 0 |& %Gt 168~
B ERE LS R3 = A maximum of 16 credits
Minimum Required Credits i 12 Elective 43 takeg in Otherddepartments
for Graduation N can be counted as
+ 3" Total 128 graduation credits.
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Department of Business Administration, School of Business, Soochow University

Undergraduate Curriculum
(F*1148 R - £l r Fi74 )
(Applicable to Students Admitted in Academic Year 2025/26)

*+3L Notes -

1. ﬂé#%ﬁﬁ~ﬂ~m~ﬁﬁﬁgéok—%i?f¢ﬁg :g—ﬁﬁ”o’—§4?T1ﬁg¢E§—%
BY e (-)F (D) TERBYF-Fe  MPERGHIRFe LA LFEA DR FER
BAZEBYIBFE2 24— s 2@ e b g4 ~BL R A EBY A FAFREF -

3.

THE FOREIGN LANGUAGE courses are English, Japanese, German, and Korean. Both freshmen and sophomores can choose one
language out of the four for study. For FOREIGN LANGUAGE | and FOREIGN LANGUAGE I, students may select the same or a
different language; however, neither of these courses should be taken more than once. Students from the School of Foreign Languages
and Cultures are not allowed to choose their major language when taking FOREIGN LANGUAGE courses. Likewise, international
students and overseas Chinese students are not allowed to choose their native language or the language of their resident country when
taking FOREIGN LANGUAGE courses.

§4;r»§$ 4 5l h mnp} FERPN > Tt ) s TERRS  HRPe TETES 252 %
T o 5 Foak Rl %aﬂ~&?°

The Bachelor s Program reqmres newly admitted students to fulfill the graduation requirements of “FOREIGN LANGUAGE
PROFICIENCY,” “INFORMATION COMPETENCE,” and “AESTHETIC EDUCATION & ACTIVITIES” before the end of the

extended years of study. For additional information, please visit the General Education Center, Office of Academic Affairs webpage.
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