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*  3rd Bachelorin management programme-Lyon
*  2nd Bachelorin management programme-Lyon
*  3rd Bachelor in management programme-Dijon
*  2nd Bachelor in management programme-Dijon
*  1st Master in management programme-Dijon
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Core Courses (PME) -

Marketing analytics & Digital resources

Elective module (##E(Z ) :

Product & Branding Strategy

French Elementary (0] H TS 3R |)

Intercultural management and communication (B H{TiEEE AR )
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2. Product & Branding Strategy
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3. French Elementary
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4. Intercultural management and communication
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