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Performance: An Empirical Study in Vietnam”, The 7 International Conference on Knowledge-
Based Economy & Global Management, November, 3-4, Tainan, Taiwan. 

14. Lin, Yu-Li., Hsiu-Wen Liu and Huynh Thi Truc Lien (2010/11), “Testing A Hierarchical Service 
Quality Model : Taking the Hotel Industry in Vietnam as an Example,” 2010 International 
Conference on Knowledge-Based Economy & Global Management, November, 4-5, Tainan, 
Taiwan. 

15. Lin, Yu-Li., Hsiu-Wen Liu, Le Nguyen MinhKhoi and Pei-Feng Chen (2010/11), “The 
Hypermarket Customer Loyalty Model,” 2010International Conference on Knowledge-Based 
Economy & Global Management, November, 4-5, Tainan, Taiwan. 
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