2024/09/20 update

Hung-Tai Tsou
Writing

A. Journal Papers

1.

10.

11.

Tsou, H. T.*, Lin, Y. H., and Loo, P. Y. (2024), “The effects of game mechanics on user
retention in using social live streaming services,” Marketing Intelligence & Planning,
42 (7), 1169-1194. (SSCI)

Tsou, H. T.* and Putra, M. T. (2023), “How gamification elements benefit brand love:
The moderating effect of immersion,” Marketing Intelligence & Planning, 41 (7),
1015-1036. (SSCI)

Tsou, H. T. and Chen, J. S.* (2023), “How does digital technology usage benefit firm
performance? Digital transformation strategy and organizational innovation as
mediators,” Technology Analysis & Strategic Management, 35 (9), 1114-1127. (SSCI)

Chen, L. J.*, Tsou, H. T., and Lee, W. R. (2023), “Growth and maintenance: how a
subsidiary's environmental relationships with technological innovation affect its
initiatives,” Asia-Pacific Journal of Business Administration, 15 (3), 386-410. (ESCI)

Tsou, H. T.* and Chen, J. S. (2022), “An examination of the effect of knowledge
utilization on service innovation: The moderating roles of performance-orientation
culture and competitiveness culture,” Journal of Competitiveness, 14 (4), 44-60. (SSCI)

Tsou, H. T., Hou, C. C., Chen, J. S.*, and Ngo, M. C. (2022), “Rethinking sustainability
hotel branding: The pathways from hotel services to brand engagement,” Sustainability,
14,10138. (SSCI)

Tsou, H. T.* (2022), “Linking customization capability with CRM technology adoption
and strategic alignment,” Service Science, 14(1), 60-75. (SSCI)

Hsu, Sheila H. Y., Tsou, H. T.*, and Chen J. S. (2021), ““Yes, we do. Why not use
augmented reality?” Customer responses to experiential presentations of AR-based
applications,” Journal of Retailing and Consumer Services, 62, 102649. (SSCI)

Tsou, H. T. and Chen, J. S.* (2020), “Dynamic capabilities, human capital, and service
innovation: The case of Taiwan ICT industry,” Asian Journal of Technology Innovation,
28 (2), 181-203. (SSCI)

Chen, L. J. and Tsou, H. T.* (2020), “Of course, cooperation first”: the effect of
subsidiary capability and perception gaps for subsidiary development”, Multinational
Business Review, 28 (3), 401-426. (SSCI)

Chen, J. S.*, Tsou, H. T., Chou, C. Y. H,, and Ciou, C. H. (2020), “Effect of
multichannel service delivery quality on customers' continued engagement intention: A
customer experience perspective,” Asia Pacific Journal of Marketing and Logistics, 32
(2), 473-494. (SSCI)




12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

2024/09/20 update

Chen, L. J.*, Tsou, H. T. and Chen, C. C. (2020), “An enabling mechanism for
subsidiary autonomy,” Journal of Management Research, 12(1), 1-25. (ABI)

Tsou, H. T. and Chen, L. J.* (2019), “The influence of service innovation capability for
self-service technology investment,” Canadian Journal of Administrative Sciences, 36
(4), 544-558. (SSCI)

Tsou, H. T., Chen, J. S.*, Chou, C. Y. H., Chen, T. W. (2019), “Sharing economy service
experience and its effects on behavioral intention,” Sustainability, 11 (18), 5050 (SSCI)

Tsou, H. T., Chen, J. S.*, and Yu, Y. W. (2019), “Antecedents of co-development and its
effect on innovation performance: A business ecosystem perspective,” Management
Decision, 57 (7), 1609-1637. (SSCI)

Tsou, H. T.*, Chen, J. S., and Wang, Z. Q. (2019), “Partner selection, interorganizational
coordination, and new service development success in the financial service industry,”
Canadian Journal of Administrative Sciences, 36 (2), 231-247. (SSCI)

Liu, F. H*, Chen, L. J, and Tsou, H. T. (2019), “Suppliers’ local-network
embeddedness and buyers’ joint innovation: mediating role of service-innovation
competence,” International Marketing Review, 36 (3), 342-364. (SSCI) Q2

Hsu, H.Y., Liu, F. H., Tsou, H. T.*, and Chen, L. J. (2019), “Openness of technology, top
management support, and service innovation: A social innovation perspective,” Journal
of Business & Industrial Marketing, 34 (3), 575-590. (SSCI)

Tsou, H. T. and Cheng, C. C.* (2018), “How to enhance IT B2B service innovation? An
integrated view of organizational mechanisms,” Journal of Business & Industrial
Marketing, 33 (7), 984-1000. (SSCI)

Tsou, H. T. and Huang, Y. W.* (2018), “Empirical study of the affecting statistics
education on CRM and customer value in hi-tech industry,” Eurasia Journal of
Mathematics Science and Technology Education, 14(4), 1287-1294.

Tsou, H. T., Chen, J. S.*, and Liao, S. W. (2016), “Enhancing intellectual capital for
e-service innovation,” Innovation-Organization & Management, 18 (1), 30-53. (SSCI)

Tsou, H. T.*, Chen, J. S., and Hsu, H. Y. (2016), “Learning for customization capability
through agility: The case of IT industry,” Journal of Information Management, 23 (2),
155-186. (TSSCI)

S R at:. k- TRBEHRIE T EM BRI 2P LR P L FEEY 2016
&5 % 24% > % 3% > F 609-640 - (TSSCI)

Tsou, H. T., Cheng, C. C.*, and Hsu, H. Y. (2015), “Selecting business partner for
service delivery co-innovation and competitive advantage,” Management Decision, 53
(9), 2107-2134. (SSCI)

Tsou, H. T. and Hsu, H. Y.* (2015), “Performance effects of
technology-organization-environment ~ openness,  service  coproduction, and
digital-resource readiness: The case of the IT industry,” International Journal of
Information Management, 35 (1), 1-14. (SSCI)

BB T S RIAATEE R SR 0 e AL g PE 0 2015 & 120 0 %

2



27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

2024/09/20 update

17 % > % 1 ¥ - (MOST: 103-2410-H-451-006)

graB 5 %1% qp -~ %y o The effects of reputation and relative low price on purchase
intention: Service quality as a mediated moderator ;> ¥ #§ #2735 2015 & 8 ¥ - &
18% > % 3% o

Tsou, H. T., Chen, J. S.*, and Liao, W. H. (2014), “Market and technology orientations
for service delivery innovation: The link of innovative competence,” Journal of
Business & Industrial Marketing, 29 (6), 499-513 (SSCI)

Liu, F. H.*, Tsou, H. T., and Chen, L. J. (2013), “The impact of OEM supplier initiatives
on buyer competence development: The moderating roles of collaborative relationship
and competitive environment,” Asia Pacific Journal of Management, 30 (4) December,
1285-1303 (SSCI)

BRI F TR e T S B e R e
SRR AR RS FEF AN 2013850 5 5165 528 o

N

Tsou, H. T.* (2012), “Collaboration competency and partner match for e-service product
innovation through knowledge integration mechanisms,” Journal of Service
Management, 23 (5) October, 640-663. (SSCI)

Tsou, H. T.* (2012), “The effect of interfirm codevelopment competency on the
innovation of the e-service process and product: The perspective of internal/external
technology integration mechanisms,” Technology Analysis & Strategic Management, 24
(7) August, 631-646. (SSCI)

Tsou, H. T. and Chen, J. S.* (2012), “The influence of interfirm codevelopment
competency on e-service innovation,” Information & Management, 49 (3/4) May,
177-189. (SSCI)

Cheng, C. C., Chen, J. S.*, and Tsou, H. T. (2012), “Market-creating service innovation:
Verification and its associations with new service development and customer
involvement,” Journal of Services Marketing, 26 (6), 444 - 457 (SSCI)

Chen, J. S.* and Tsou, H. T. (2012), “Performance effects of IT capability, service
process innovation, and the mediating role of customer service,” Journal of
Engineering and Technology Management, 29 (1), 71-94. (SSCI)

Chen, J. S.*, Tsou, H. T., and Chin, R. K. H. (2011), “Co-production and its effects on
service innovation,” Industrial Marketing Management, 40 (8), 1331-1346. (SSCI)

Hsu, H. Y. S. and Tsou, H. T.* (2011), “Understanding customer experiences in online
blog environments,” International Journal of Information Management, 31(6),
510-523 (SSCI)

Hsu, H.Y. S. and Tsou, H. T.* (2011), “The effect of website quality on consumer
emotional states and repurchase intention,” African Journal of Business Management,
5(15), 6195-6200.

Tsou, H. T.*, and Hsu, H. Y. (2011), “E-service innovation within open innovation
networks,” International Journal of Economics and Management Engineering, 5(1),
31-35.




40.

41.

42.

43.

44,

45,

46.

471.

2024/09/20 update

(. r i 1¥: | % P o TEER ST ARETRBEFTHEL RS S A2
T-HURFFRAELZN > PEFEFHE 011 E20 > 51455 518 -

BN g TR M 0 B AR - R A 27 L6l B AR
7> 2010 & 12 * "‘3% ¥ 24

Chen, J. S.*,_Tsou, H. T., and Huang, Y. H. (2009), “Service delivery innovation:
Antecedents and impact on firm performance,” Journal of Service Research, 12(1),
36-55 (SSCI)

Chen, J. S.*, Ching, R. K. H., and Tsou, H. T. (2009), “Multi-channels store image and
the effects on purchase intention,” Service Industries Journal, 29(9), 1215-1230. (SSCI)

MR g @%wﬁﬁWWﬁﬁn+@*w% PR R R
FEL B, FEH FH2009 £ 107 0 % 16 % # - (TSSCI) -

FRIEX ~ B #’S;‘aﬂ MR R o 3 | RN ARt - i SN TR b
B YRS R B ) P FALEHF 2000 97 5% 11455 34 +(TSSCI)

RS B T TR AT A BB S L B A F A 2008
#1755 %15% > % 18 - (TSSCI)

Chen, J. S.* and Tsou, H. T. (2007), “Information technology adoption for service
innovation practices and competitive advantage: The case of financial firms”,
Information Research, 12(3), paper314 (SSCI)

C. Conference Papers

1.

Tsou, H. T.* and Hsu, H. Y. (2024). When you become impulse buyer: mediated by
flow experiences. International Conference on Service Science and Innovation (ICSSI
2024), New Taipei City, Taiwan.

?/QHE‘J?*‘M;%‘ (2024) - A= K A1 1% | FF T AR F A0 F F B & A1 5 22024
DHRE IR E b A PR BELAGEEE R S LA
IHE R ERER ~ AL Y (2023) c Al A AT ER T P 2 BB R 0 2023
FEAN R 7S g”?:‘«é *ffifiﬁt e D
L it F i (2023) 7t 4 ¥ ESG FmESMmLBAALET LR B
™ &T]L‘p P‘\:%ET’ 2023A|/’I¢:/‘LT .A/E:#? ;‘Qg%‘l’/_&fiﬁb_ﬁfﬂ;fg L"#L ,
Ao
%Iﬁ‘ "ﬂﬁi (2023) - 7 #4217 APP 2 /i & K3t~ T % AR LR
l% =8 b%}ficégw’é?rigl 9'37 EHV" 0 2023 Al pF A T i p i?ﬂ{g%ﬁ”%ﬁ‘ﬁ/ﬁjﬁ‘
£ oot oo
R~ BRAB % * (2023) - 4531 Podcast R A B 4 B i T LR B
52 2023 Al £ /*"mﬁ#‘;?ﬂﬁ%‘ﬂ,ﬁ?#ﬁéﬁﬁg LA nE

BT S (2023) - SESR I pHIA T FF T S ARP SF L LE

LS
v

-4-



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

2024/09/20 update

2727 o 2023 Al FFEA T 4 #’fﬂz@%‘%ﬁ#ﬁfﬂﬁg’ oop o e

BRI ﬁ&;ﬁﬁ% (2023)  #F T AHHF P HRG BT R EFRELBERT L
@°m%ﬁ?.GOQW%éﬁﬁﬁféé-@%-ﬁ# L ELanT
LIS

Tsou, H. T.* and Lu, M. T. (2022). The Effect of Ecosystem-Oriented Coopetition

Capability on Service Innovation. ICSSI 2022 International Conference on Service
Science and Innovation, Kaohsiung, Taiwan.

Lu, M. T.* and Tsou, H. T. (2022). Evaluating the Reliability of Smart Grid for
Sustainable Development in Taiwan: Based on Fuzzy MCDM mode. 2022 International
Conference on Fuzzy Theory and Its Application (iIFUZZY 2022), Kaohsiung, Taiwan.

gs;ﬁ% S APT S R WY (2022) o 4T 1M PRAFAIATELELR 3 B Sl i B g
Pdefp 18 2 7 TS ok 2 2022 BAHHA T o0g EFIBEPREGE 0 LA
E

Loo, P. Y.* and Tsou, H. T. (2022). The effects of gamification in e-wallets on
continuance usage intention in Malaysia: The perspective from Technology
Continuance Theory. 2022 International Conference on Management and Service
Innovation, Hsinchu, Taiwan.

Putra, M. T. and Tsou, H. T.* (2022). Gamification influence on customer engagement
and brand loyalty in Shopee Indonesia users. 2022 International Conference on
Management and Service Innovation, Hsinchu, Taiwan.

Tsou, H. T.* (2022). Organizational culture, entrepreneurial creativity, and service
innovation. 2022 International Conference on Innovation and Management, Webinar.

HR f%"‘ff%%} E TR (2021) 0 BB Ee T BB ) B MR AR AT
A A- M TR L A @A KX > £ 1 2371 8 > 2021/05/27 -
Chen, L. J.*, Tsou, H. T., Hsu, Y. H. (2021), “What are subsidiaries fighting for? The

antecedents and purpose of subsidiary initiative,” 2021 International Conference on
Management and Service Innovation, Hsinchu, Taiwan.

Chen, L. J.*, Ho, T. P, and Tsou, H. T. (2020), ““What We Need First is Cooperation” -
The Effect of Subsidiary Capability and Perception Gaps in Subsidiary,” Proceedings of
the Asia-Pacific Conference on Business & Social Science (APCBSS 2020), Nagoya,
Japan.

BRiEE> - 2IENB - 53R - (2019) - " FASIE X HEARINEES : BT EEEIE

a2 SRR HT 1 - Paper presented at 11th Asia Academy of Management Conference
(AAOM)/12th Taiwan Academy of Management Conference (TAOM), Bali, Indonesia.

Tsou, H. T.* and Hsu, H. Y. (2018), “How customization capability benefits CRM
effectiveness,” Proceedings of the 23th Asia-Pacific Decision Sciences Institute
Conference (APDSI 2018), Bangkok.

Tsou, H. T.* and Hsu, H. Y. (2017), “How openness of technology and digital-resource
readiness benefit e-service innovations,” Proceedings of the 22th Asia-Pacific Decision

5



2024/09/20 update

Sciences Institute Conference (APDSI 2017), Seoul, South Korea.

21. Tsou, H. T.* and Hsu, H. Y. (2016), “Self-service technology investment, electronic
customer relationship management practices, and service innovation capability,”
Proceedings of 2016 Academy of Marketing Science World Marketing Congress (July
19-23), Paris, France.

22. Tsou, H. T.* and Hsu, H. Y. (2015), “Enhancing service delivery co-innovation in
creating competitive advantage: The perspective from partner selection,” Proceedings
of BAI 2015 International Conference on Business and Information (July 7-9), Macau.

23. Tsou, H. T.* and Hsu, H. Y. (2014), “Shaping radical and incremental service
innovations through organizational agility: Insights on IT capability and organizational
learning,” Proceedings of the 19" Asia-Pacific Decision Sciences Institute Conference
(APDSI 2014), Yokohama, Japan.

D. Research Reports
a. NATIONAL SCIENCE & TECHNOLOGY COUNCIL Research Projects

Lo A Hd R Al A HRS BEAIRTH £ E R BR BT -7 4%
5. ¢ 113-2410-H-031-018-MY 2 (2024/08/01~2026/07/31)

2. A -AE AR L A IS BIRIRAIATE M TR o 3 F SR
111-2410-H-131-002 (2022/08/01~2023/07/31) -

3. KM EEBRBBE ARG GEL P AT SRS B 2 d G
103-2410-H-451-006  ( 2014/08/01~2015/07/31) -

4, ?’;ﬁ%ﬁiﬁﬁ‘; 4 lfi’f‘:}‘.ff%‘«'«?? ELELIE T f F A A iR e 4«19{:}4\]“}’7 o~ B 3N BT e
BIVPRARAIFT o 3R F Hh 1 102-2410-H-451-001 (2013/08/01~2014/07/31)

5. HFH - BHERBEZ B REBERFE AL FLALET TRER R 27 Hnz
B8 o 34 Yyt ¢ 101-2410-H-451-013 (2012/08/01~2013/O7/31)

6. BHRE LI LLLE TN HP L - REHT I CIRBF BB
;g ﬁﬁ# & b o 2 F e 0 100-2410-H-451-006 (2011/08/01~2012/07/31) -

7. 2PRERFENASHETF CIRBAE S AL FTL B R IRBEEE £ S
BLEL o 2h & 4 1 99-2410-H-451-011 (2010/10/01~2011/09/30) -

b. Other Research Projects

1. 2020 #8 VX B E KT EA LT AT - AE 0 ] 1 (R B kRm
B )e 3 {78 & : 2020/03/01~2022/05/31 -

2. 2016 &7 mAIATAIERT M ALl 4 LR F - JW20170403 ~ R VP K
TR oo HFHF 1 2017/08/01~2019/07/31



