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ACCOUNTING
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The course content includes the accounting process
to prepare financial statement. This course aims to
enable the practitioners to understand the financial
information and to apply in the relevant decision
making by helping students be familiar with the
process to prepare financial statement. This course
is the fundamental course of the Business Program
and essential for pursuing further degrees and

having employment in the future.
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STATISTICS
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Basic statistical

concepts and methods are

presented in a manner that emphasizes
understanding the principles of data collection and
analysis rather than theory. Much of the course will
be devoted to discussions of how statistics is

commonly used in the real world.
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ECONOMICS
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The course will introduce the basic concepts and
major issues in micro and macro economy,
including the mechanism of supply and demand,
market structure and firm strategy, economic cycle
and growth, and monetary and fiscal policies, to
help students to understand human and firms
behaviors in current economic systems and how
companies can response to the rapidly changing

economic environment.




ARIZIEI T

Course Description

TiHEE

MARKETING MANAGEMENT

ERE—/w 3/0

BANMEBREEONTHERER  LIAITHBESWE
# - HERNMAETHEREREREMDER - THIRIE
HEETR MEBERMNTHMANSR - HENET
HRIRES - B EmRES - FIERE - EHRIEBFTHE
BIRRIESE - IREITHEIERREER - WHTAAAH
MABRBITHERRXR -

MARKETING MANAGEMENT
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The course is designed to help the students learn
the basic concepts of modern marketing in a
management-orientation way. The most basic
objectives of this course are to provide you with a
broad introduction to marketing concepts, the role
of marketing in society and in the firm, and the
various factors that influence marketing decision-
making.
You will be expected to familiarize with the
‘language of marketing’ (i.e., terms, concepts,
and frameworks) used by practicing marketing
managers, and have a solid understanding of the
major decision area under marketing responsibility.
It focuses on major decisions that marketing
managers may face in their efforts to harmonize the
objectives and resources of the organization with
the needs and opportunities in the marketplace.
Within time limits, this class attempts to cover all the
topics that a marketing manager needs to face in
strategic, tactical, and administrative marketing.
The objective of this courses are
1.To familiarize the students with the marketing
concepts and techniques, and to develop skills in
using a variety of analytical frameworks to
implement such techniques.
2.To develop the skills in organizing an effective
marketing management strategy in a real business
world.
By the end of the course, you should be able to
apply the key frameworks and tools for analyzing
customers, competition, and marketing strength
and weakness. The class materials should also help
you to develop insights about creative selection of
target markets and blending the marketing mix
decisions to maintain competitive positions and

serve customer needs.
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MANAGEMENT INFORMATION SYSTEM
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The objectives of this course is to discuss and help
MBA students to understand the impacts of
computer and communication technology on
future organizations, and some issues about how an
organization can effectively use the new IT to

transform itself and facilitate its work.
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FINANCIAL MANAGEMENT
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Teaching Objectives: Financial Management is one
of major "Business Functions". How to making right
Financial Decisions to maximize stockholders
wealth under conditions of bearable risks .The
major contents of the Financial Decisions include
Investment Decisions - Financing Decisions
Operation Decisions and Dividend Decisions.
Attracting students understand the" Financial

Management " by lectures - discussion and case

studies
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SEMINARS ON INTERNATIONAL BUSINESS
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The propose of this course mainly focus on
introduction of basic knowledge and concept of
internal business. By studying the fundamental of
international business, students can discuss the
practice of real case and new trend of international

business and strategy.

HEREIE
SUPPLY CHAIN MANAGEMENT

SUPPLY CHAIN MANAGEMENT
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This course will introduce the fundamental
concepts and management skills of logistics and
supply chain management which is an important
business competitive business weapon. The
purpose of this course is to provide students a
complete guide and training to the critical business
and management philosophy in the new era. The
course coverage will mainly contain the evolution of
logistics and supply chain management, key
logistics and supply chain management activities,
logistics and supply chain quality and performance
measurement, the implementation of logistics and

supply chain management.
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ORGANIZATIONAL BEHAVIOR SEMINAR
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The purpose of this course is to provide the student

with the theory and principles of organizational

behavior with interactive teaching, including
company regulations, team building and
cooperation,  leadership, human  resources

management, and organizational culture etc. These
courses guide students to understand human
behavior while developing the interpersonal and
communication skills required to practice the
principles of sociology and psychology within

organizational environments.
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SEMINAR OF ORGANIZATIONAL THEORY AND
CHANGE
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SEMINAR OF ORGANIZATIONAL THEORY AND
CHANGE
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The aims of this course is to enable students to
develop the following knowledge:

1. To understand the nature of organizations and
the relationships between organizations and its
strategies

2. To understand the relationships between
organizations and their environments

3. To understand the critical issues of an
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organization, including organizational power,
organizational decision-making, and organizational
culture

4. To understand the relationship between internal
environments  of an  organization  and

organizational design
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BUSINESS MODEL DIAGNOSIS AND ACTION
RESEARCH
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First, building systematic frameworks for business
model innovation theories

Secondly, learning practical methodology for action
research

Thirdly, dialectic thinking in between with theories

and action research
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SEMINARS ON BUSINESS ADMINISTRATION
EE—/1 2/0

The purpose of this class is to provide master
graduate students with a understanding to topics of
Through

assignments and discussion, students are expected

business  administration. lectures,
to gain knowledge relevant to management

theories and current status of business operations.
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SUSTAINABILITY
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The purpose of this course is to introduce the

SUSTAINABILITY

principles an contemporary methods that
organizations can use to management their
business processes with a focus on the supply chain
process, i.e. customer relationship management,
customer service, demand management, orde
fulfillment, manufacturing flow, supplier
relationship management, product development

and commercialization, and reverse logistics.
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MARTECH AND DATA MINING
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MARTECH AND DATA MINING
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Marketing technology and data mining includes
digital marketing, marketing practice,
programming language, information technology,
digital advertising, marketing creativity and other
fields. Various data resources are managed through
the platform, accurately analyzed and planned to
improve the trend of digital transformation and
marketing strategies. Overall, the course will cover
the following 3 key topics:

1. Digital Advertising & Promotion: Including
keyword advertising and other advertising forms,
using technology to accurately plan advertising
strategies, including delivery time, TA outline and
advertising materials, etc, to improve the
effectiveness of advertising.

2. Programming, digital information collection,
analysis and application (Python): including the
introduction of Python, the use of Python to collect
internet data.

3. Case study of business practice: There are many
choices of marketing technology tools, and it is
necessary to accurately analyze various data in
order to plan a sound digital transformation and

marketing strategy.
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INNOVATION AND ENTREPRENEURSHIP
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This course aims to introduce the practices for
entrepreneurship as well as the theoretical
backgrounds. Students learn from cases studies and

also from the touch-base investigation in specific
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case context. There are three main objects in this
course.

First of all, to learn the basic issues and background
knowledge of entrepreneurship. To be specific,
students have to know the sources of innovation
and entrepreneurship opportunities.

Secondly, the know the representative leaders in
this research trend, as well as their concepts and
theories in entrepreneurship.

Thirdly, to be familiar with the stories and
theories of entrepreneurship to reflect the

insightful opportunities for innovation.
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SEMINAR ON MANAGEMENT PARADIGM
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This class aims to help students understand the
applications of business management in practices.
This course is planning to invite successful
entrepreneurs or outstanding managers to share
their experience in business operation and their
own career arrangement. After taking this class,
students are expected to develop positive attitude,
apply business concepts and theories to real-world
decision-making, and increase proficiency in

specific business disciplines.
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NEGOTIATION AND FAMILY BUSINESS
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1.First half of the course discuss the negotiation
theory and techniques.

2 ~ Second half of the course focus on the family

bussiness.
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LOGISTICS AND CHANNEL MANAGEMENT
HRE /% 3/0
To overview the

important concepts and

management functions in business logistics critical
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to supply chain management so that students can
comprehend the crucial role of business logistics in
a company and in the society. This course will start
with important concepts in business logistics. The
second focus will put on the introduction of key
functions of business logistics and also the
integration of these functions. The third part of the
course will be case study to look at some useful
cases which allow students to understand the real-
world practices.
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SEMINARS ON MARKETING TOPICS
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This course focuses on concepts, methods,
computation, and interpretation of data analysis in
marketing. Through this course, students can: (1)
learn different methods of marketing analytics, and
can apply those methods to marketing/retail
industry; (2) know how to refined important
information from data analysis, and find solutions
for marketing problems; (3) understand the results
of data analysis, and can suggest topics for future

research.
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STRATEGIC MANAGEMENT
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Strategic Managemen is a course which integrates
the concepts and skills of previous functional
courses. The course will make students: (1) Familiar
with the process of strategy formulation and
implementation (2) Able to conduct situational
analysis and scenario planning. (3) Able to integrate
the concepts in various management courses. (4)
Able to conduct oral and write business reports.

Case discussion is the major teaching methodology
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used in this course.
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THESIS WRITING AND DATA ANALYSIS
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The design of this course will lead students to
understand the methods of essay writing by
studying relevant journal literature on information
and service management, and at the same time
teach students how to find research topics, design
questionnaires, collect data, analyze data, generate
reports and write papers. The teaching content
includes the introduction, display and operation of
statistical software SPSS and LISREL. This course is
suitable for students who will take samples and
relationship  between

explore  the causal

dimensions. This course will help students
understanding how to decide the topic of their
thesis and what are needed skills to prepare. Course
content will include, but are not limited to, the
following discussion directions: collection and the
establishment of data, exploratory factor analysis,
confirmatory  factor  analysis,  higher-order
confirmatory factor analysis, linear structural model,

and the mediation and moderation analysis.
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SEMINARS ON
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This course explores the theory and practice of

INTERNATIONAL MARKETING

international marketing to help students
understand the role of international marketing in
business management. In addition, through
analysis and discussion of issues related to
marketing, encourage students to apply marketing

theories and models.
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Business diagnosis is a process of using
management related knowledge and skill to
identify the symptoms or causes of a company's
Then, the

diagnostic experts, just like doctors and therapists,

current problems and future risks.

would advise on treatment options to improve the
health of the diagnosed.

The students on the course will be familiar with the
business diagnostics framework which evolves from
assessing the external factors and then drilling
down into the key functional areas of the business
operations. After all, it will help you assist the
business to improve performance and benefit your

own career.

A~ B8 MRERMELR "EEE  RRENNIR
TNRE— &TE - MM - BE - 28 - ERRIEPEEN
BLRA  WMEEB

4, FRELUEREZEMEQEAAERSR+REFEN

ERRGDERREL - FRBESEEE - HF

R IESRRZETRV R R A EE R

HUEmMEE

DIGITAL FINANCE TOPICS

TRE_ E 3/0

g £ m(Digital Finance) @AM AEKEMENERE
B2 . SRIEICAIFT(Disruptive Innovann)tEWF
REBETRENEBRLEREN  HFZHBERESMN
HE  WHHEREERHATHEX - AR COVID-
19 B - MEZ KL R ESFE ZH A E S (Digital
Transformation) - E# 5z {J (Contactless Payments)
ERBRERE DUEFBRAP LN EMERKE
(Financial ecosystem)RiZA k2 - BELE "5 =& ®l
(Financial scene) s WEKETFTE B 2EBSRER
BlEZAREES -
RESE "EFMHESIEEA , BEECSKTHE
%EB 2021 £7 B 1 BififT ; % - EEGCSR 2021
F 4 APHEEFRMIRIT(Open Banking)EAZE &R

DIGITAL FINANCE TOPICS

TEE " & 3/0

After affecting all sectors of commerce, the digital
revolution has now hit the financial sector, a sector
that is protected by a specific regulatory
environment. Digital technology has changed the
face of banking. Not only banks, but also insurance
companies, management companies and even
market operators are upset by this disruptive and
increasing formidable movement.

This course will provide the following issues of
digital finance: third party payment, mobile
payment, peer to peer lending, crowdfunding,
digital currency, sharing finance and branch
transformation.

In addition, this course illustrates innovation in

10
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finance with the experience of the Taiwan and other
countries. According to discussing the combination
between theory and application, let students
understand the real meaning and practice of digital
finance.

The aim of this course is to enhancing student
financial expertise, training the ability of data

collection, and developing presentation skills.

X R IERAEIE T

THESIS WRITING AND DATA ANALYSIS
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THESIS WRITING AND DATA ANALYSIS
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The design of this course will lead students to
understand the methods of essay writing by
studying relevant journal literature on information
and service management, and at the same time
teach students how to find research topics, design
questionnaires, collect data, analyze data, generate
reports and write papers. The teaching content
includes the introduction, display and operation of
statistical software SPSS and LISREL. This course is
suitable for students who will take samples and
the  causal between
This

understanding how to decide the topic of their

explore relationship

dimensions. course will help students

thesis and what are needed skills to prepare. Course
content will include, but are not limited to, the
following discussion directions: collection and the
establishment of data, exploratory factor analysis,
confirmatory  factor

analysis,  higher-order

11
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confirmatory factor analysis, linear structural model,

and the mediation and moderation analysis.
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HUMAN RESOURCE MANAGEMENT
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1.The aim of HRM course is to make students
understand what issues HRM are considered and
deal with, as well as to improve their independent
thinking and management abilities.

2.Case study, psychological instrument, and movie
discussion would be used to help increase students
involvement and participation about learning this
subject.

3.We encourage students ask questions and discuss
all the issues they are interesting.

Aside from giving lectures about related theories
and best practices, we design some activities to
enhance students participation and concentration,
as well as the abilities to rethink and to design the

management mechanism of corporations.
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MARKETING RESEARCH

=HR—/% 0/3

As new technologies such as mobile networks, big
data, augmented reality, NFC, RFID, and apps
continue to emerge, changing the world of
information and the way consumer data is obtained,
companies are increasingly focusing on studying
the information provided by data and developing
relevant marketing strategies.

Marketing research is the systematic collection,
analysis, and interpretation of information about
markets, consumers, and competitors. Marketing
research can reduce uncertainty in the marketplace
and help companies focus their resources on the
most promising ideas and projects. Companies
conduct marketing research for a variety of reasons,

such as (1) to develop potential new markets; (2) to
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TERERE  MARRREREENDERAR A
EMTIHRIE ~ HthBIAEALES -

monitor new marketing trends and market needs;
(3) to test consumer demand for new products; and
(4) to ensure the best product go-to-market
strategy.

Our objective in the class of Marketing Research is
to provide students basic tools and the chance to
learn skills necessary to solve business problems
and exploit business opportunities. As students
develop information acquisition skills and an
understanding of marketing research tools, they will
quickly see how these can be applied to a changing
marketing environment, to other academic courses,

and to their personal lives.

((ESpE

OPERATIONS MANAGEMENT

ERE—/% 0/3

NBEFEEEZERNRERERER  ERBEHRE
ERRBEZFEAREEEEBERA TR - AREE
SEEEPENIEERE BT ARRERBREES - R 7Y
RABPETREESN - WO RSERNEVIHF S -

OPERATIONS MANAGEMENT

=fE—/% 0/3

This course is to introduce how to manage a
production/service system. The purpose of this
course is to provide a clear presentation of the
concepts, tools, and applications of the field of

operations management.

EEMRTTE

BUSINESS RESEARCH METHODS

=RE—/0 0/3

Ao TREES - WITAES - ERMIRBETH
RIIRRBENHX ZA] - DRTBBMRTE - THEE
NERWX - EBFIRSNT AEEEEEREREM RN
ERET  FZRERE - SHOASRERRTE
s E RN ENRERDTIITE - UAERR
BExI -

BUSINESS RESEARCH METHODS

=HR—/% 0/3

Before a master student can start his/ her research
of master thesis, s/ he should learn the research
method, then s/ he can deliver a thesis with good
quality. This course will introduce the fundamental
concepts of theory and scientific method and
philosophy. Also, frequent used research methods,
concepts of measurements, data analytic methods,
and writing skills will be discussed. To enhance
students' learning performance, hand-on teaching
philosophy will be highlighted in this course. In
other words, students' capability of doing research
will be built through practicing some home works
related with differentiating a good or bad studies.
They are required to discuss and criticize published

articles' pros and cons, and try their best to revise
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the research methods of an existing research.

E BB A
SEMINARS ON
COMMUNICATIONS
R —/% 0/3
ARENHBEREEIESE
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TRANSPORTATION AND

BEREERBENERAS
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SEMINARS ON
COMMUNICATIONS
=RE—/% 0/3

This course serves as an introduction to the

TRANSPORTATION AND

development of transportation and
communications industries. The course illustrates
the fundamental differences among the various
transportation/communications services in terms
of their basic cost structures, market competition,
and service characteristics. The focus of the course
is on the wide range of issues facing managers in
each of the transportation and communications
markets. This includes decisions on market entry,
pricing, competitive responses, service levels, and
capital structure in a deregulated environment.
Both specific management decision as well as
overall strategies pursued by management in each
of the services are compared and contrasted
through a variety of case problems. The importance
of the appliying new technologies to the overall
productivity of a firm is also stressed, as well as the
possibility of using technologies to gain a strategic

advantage over competitors.

BREEIL—REERZIT - KENANEER -
B E TR

SEMINARS ON MANAGERIAL ACCOUNTING
EiE—/% 0/3

AR EH EEMBPBERNMARE - A EEKAEN
27 WERBBENRAEMUBRAEENLSEIER
g ZERIEORREE) - BEANBEREMMAZETE -
RABENBEIT - ZENH - BEEZE T
B KREEGHEES -
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SEMINARS ON MANAGERIAL ACCOUNTING
=HR—/% 0/3

The course emphasizes the collection, processing,
and application of cost accounting information to
support a variety of management decisions,
including strategic decisions. The topics includes
product costing, C-V-P analysis, variance analysis,
accounting responsibility and decision-making for

special issues.

MHEmEREE
TOPICS IN FINANCE AND TAXATION
EHE—/# 0/3

TOPICS IN FINANCE AND TAXATION
=HE—/% 0/3

This course will construct the students' systematic
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=R 2EBUREM IR/ A BEBNIESL - AR
RERTIEZEARE -

thinking on the government's fiscal and financial
policies with the current important issues, so as to
cultivate the ability of expounding the overall

financial issues.

AW ES AR R RR

SEMINARS ON RESEARCH TOPICS

ERE—/3 0/2

BEMAEHBIMm X ZFE - BRATNTZEN - &
HEMRREBVL 20 - DURE AR A TR E
ZHEER - DB EAERRETEMR L ZIER -

SEMINARS ON RESEARCH TOPICS

EHR—/E 0/2

The aim of this course is to acquaint students with
the abilities to conduct business research. Through
reading research articles in various fields of
business, students can better understand academic
papers and then offer their critiques. Acquiring
these abilities may lay a sound foundation when

students write their master thesis.

M EAEE

LECTURES ON CROSS-STRAIT ECONOMIC AND
BUSINESS ISSUES

ERE—/# 0/2

ERMEABRAHEEREE  BEHMHRRERE R
M- RICHIZ B EERE  dEREBRRZER S
BEATMELERRNEREED - BEREBEERIE
HEBHEFRER MEKXHATRBEER - SERH
7] BREARFIURBERETHHES - STEHERKCE
RANERERERE  ERBZ2EERABHNG

PN

& HEHEEBETNEBRHHEEANEE -

LECTURES ON CROSS-STRAIT ECONOMIC AND
BUSINESS ISSUES

EfR—/# 0/2

This class aims to help students understand not only
the concepts of cross-strait finance and economics,
but also the applications of cross-strait finance and
economics in practices. After taking this class,
students are expected to understand cross-strait
negotiation mechanism, cross-strait economic
cooperation, cross-strait service trade agreement,

and so on.

HEAMABER KRB
DATA ANALYSIS AND DATA VISUALIZATION
=RE—/% 0/3
FRENA-EBBERESBEZMETE - WER
BlEozTERER - RERNBRBRIERRIZEER
BERDMNER - 775 SIELEEE - EREMES
788 - B - 0E - B SRIEHESE - BSOS
SNMAZEENT  GRLOERAFHERS - 77
IRRFERREE - ERABEAZEETER
C BGRRIFEE IR -

DATA ANALYSIS AND DATA VISUALIZATION

EhE—/% 0/3

This course it to introduce the method and software
and data

this

statistical
data

application  of analysis

visualization. For analysis, course
introduces the concepts, methodologies, software
operation and report interpretation of multivariate
analysis and structural equation modeling. For data
visualization, this course focuses one introducing
basic concept,

software operation and case

application.

BUSINESS AND LAW
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BUSINESS AND LAW

TRE— # 0/3

1 GREEVREXEELF

2. EBRETRMERAREFEF

TRE— # 0/3
1. To facilitate learning business law

2. To facilitate learning the practice of business law

ARSI YNAS

BUR B

SEMINAR ON ECONOMICS AND PUBLIC POLICY
FEE— E 0/1

RBEFERBUFNOUEM AR BER R EE A HBERY

AERZER
B R Efh

BANTE - NBERKHEL R ER]
PHEKEE - BRERNEENR - B2

Mo 2B MOTRRAHBRELEAEFEBERA
WEE  WIEAMBRANOTRIS - BREB ERE

ERAORIRE -

SEMINAR ON ECONOMICS AND PUBLIC POLICY
TRE— & 0/1

This lectures will select and discuss the current
Taiwan Finance and other Public policy topics to
enhance understanding how  government?
establish? these Public policy and how these Public
policy affect? different stakeholder. By practical
topic discussion, student will learn how to identify?
the effect of public policy on? different social
stakeholder, and solve the? practical problems? by

using analytical skills from what they learned.

HEETR

i)

SEMINARS ON CONSUMER BEHAVIOR
=R /% 0/3
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T EREHA
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SEMINARS ON CONSUMER BEHAVIOR

R /% 0/3

Consumer behavior is the activities about how does
a consumer to consume, obtain, use, and dispose of
goods or services. This course attempts to realize,
explain and predict human behavior from the
viewpoint of behavioral science. The aim of this
course is to enable students to apply these theories
and principles to solve the problems relevant to
consumer behavior. It also explores the antecedents
of consumer behavior, such as people influence,
group movement, social level, culture factor, etc.
The contents of this course include:

1. Market and consumer.

2. Environmental Antecedents of consumer
behavior, such as culture, ethics, social level and
hierarchy, other people influence, family and
households.

3. Individual characteristics, e.g. personal resource,
involvement, knowledge, attitude, personnel,
values and Lifestyle.

4. Consumer physical process, including
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information process, learning, and other influences.
5. Consumer decision making process and behavior
of consumption, including decision making process,
demand and problem confirmation, seeking,

alternatives evaluation, purchasing and after
purchasing behavior.

6. Consumerism and social responsibility.

AR#5 SR 1T S At &Y

SEMINAR IN SERVICE MARKETING

e/ 0/3

WBETHAEZRIFENBFEER  NHBEEHE
RERERNFHBZTHE - S REFAZZTHE - W
IRTTRERI 75 - BERBERBERS - IL—RERBRBEE
B-RERRGFEZEE  ROBABUEEHZH
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ZERDRQ)ERERGRBEERTHBESES A -
WEBEBMF IR ARMRER - (2)RBERER
R—EBANZRBETHIONT -
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RIS LB A BABRN - Am2 RN EREE R
RAFBERBIBHIEE - RBEFZFCHAEERAK
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SEHEAHERFHRNEERANT - FRENENETE
i ERMHBEEENERERE - WS ERBMBBEN
WHEABMBFENFEEEE - NRERNETHAU
AEMEEAE  HENBERE -
WBETHEHAEZERIFENSEEY  WHEEEH
B REERANGHEZITHE ; M RENE# 21T
i - MIRTTHE - ERRBES - WREE LI —
R R ZITEMUEAT - BREEREFE—REM
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HEZBENETHE 4ps MUGFABN - HIEREZEE
BiR

1EBERBERTHBSEGE  TEBEBNAA
ICIBT AR IRIBFRTHER £ -
2FEBLEERBBNARBEURRBEESTHIERE -

SEMINAR IN SERVICE MARKETING

R/ 0/3

Service industries are quite varied. Services are
intangible, inseparable, variable, and perishable.
Each characteristic poses challenges and requires
certain strategies. Marketers must find ways to give
tangibility to intangibles; to increase the
productivity of service providers; to increase and
standardize the quality of the service provided; and
to match the supply of services during peak and
nonpeak periods with market demand.

Service companies face three tasks - increasing their
competitive differentiation, their service quality and
their productivity. In this course, we examine the
following questions: How are services defined and
classified? How do services differ from goods? How
can service firms improve their differentiation
quality,
producing

and productivity? How can goods-

companies improve their product

support services?
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CUSTOMER RELATIONSHIP MANAGEMENT
= ¥ 0/3
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CUSTOMER RELATIONSHIP MANAGEMENT
TRE" E 0/3

This course is designed to provide students with
basic knowledge and skills related to customer
relationship management and understand the
value and vision of customer service. Through the
cases and focus problems discussion, students can
to customer
the

share their experience related

relationship management and enhance

direction about the discussion issue.

TRITHI5 G S EFE

FINANCIAL MARKET AND SECURITIES ISSUANCE
MANAGEMENT

EE_ E 0/3
RSS2 EEE - B m
BRIERE  BERERIHISERF -

B17hiE - REm

FINANCIAL MARKET AND SECURITIES ISSUANCE
MANAGEMENT

R # 0/3

To understand the operation of financial markets by
focusing on the structure of financial institutions,
instruments, and

financial primary market,

secondary market of the securities market.

EIESLERYRME AR EREER
SEMINARS ON GLORBAL LOGISTICS

R # 0/3

NMBEBRERREFEBETRAMBASR UURIKESE
BAER  REANBHERXERRAMZET T -

ETEE -

SEMINARS ON GLORBAL LOGISTICS

e # 0/3

To introduce the global business management to
students with emphasis on the global supply chain
and logistics infrastructure and managerial issues
through both lecture and seminar approaches. This
course will prepare students for pursuing a global

business career.

TEMBEREER
MERGERS AND ACQUISITIONS - THEORY AND
APPLICATIONS
TR # 0/3
AHELEFBHEEBHIRE
ETAEHEDAERSE

57 HIRERS - EtE=H
B BRRERE(NVC/PE)TE

MERGERS AND ACQUISITIONS - THEORY AND
APPLICATIONS
" # 0/3
Explore different perspectives of the investors, the
entrepreneurs and other related parties to have a

better understanding of the venture capital/private
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MEARZEBHIFNN  URZHEAFBIERIRE
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SIRHEL

equity industry and the merger and acquisition

activities.

EFABHEBULE

E-COMMERCE AND DIGITAL ECONOMY

RS /% 0/3
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E-COMMERCE AND DIGITAL ECONOMY
THEE_/E0/3

Digital and network economy has been an
important trend in commerce. This course will
discuss the meanings, properties, and impacts of
modern digital economy, and current trends and
practices of network economy. We aim to help
students to build a framework to understand the
emerging trends and developments in digital
economy and to get well prepared for the future

business.

SR EXEE

SPECIAL TOPICS IN HIGH TECHNOLOGY

THEE_ & 0/3
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SPECIAL TOPICS IN HIGH TECHNOLOGY

TRE_ E 0/3

Knowledge economics has become an increasingly
hot and popular topic in 21 century. The
development of new economics will also be leaded
by high technology industry in the future. The
employment market such as securities market,
financial market, technology management, and
technology law are interrelated to high technology
industry.

The characteristic of this course included industry
analysis and technology. Moreover, all fields of
industries now and in the future will be described.
The simple contents of this course will lead all
students without technology background to
appreciate all high technology industries.

This course will start with the basic physics
concepts, and than the nanotechnology, optical
electronics, and communication industries will be
discussed. After that, the basic chemical concepts,
biotechnology, new energy and medical industries

will be mentioned.
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R EHRIE

BUSINESS INNOVATION AND ENTREPRENEURSHIP
TRE_ E 0/3
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BUSINESS INNOVATION AND ENTREPRENEURSHIP
THEE_ E 0/3

This course will be taught by the lecture Prof and
industrial experts in teaching semi-conductor ~ 5G -
digital technologies - biomedicine - mechanical
engineering areas...etc.

It will be conducted through industrial special
class interactions to enhance

seminar and

students’ understanding  about industrial

innovations and start up companies.
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