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Department of Business Management, School of Business, Soochow University
Executive Master's degree student Curriculum Design

(GGE* 11bBER »#374)
Applicable to Students Admitted in Academic Year 2026/27))

3
Z o Academic Year
e A iE 2 F ¥-FE | F-oF A
Course Titles o E O F %" | First Year | Second Year Remarks
3 B - B -
Fall |Spring| Fall |Spring
) . VA 0
Q Thesis Required
3 B 1 R % BB %k
®) g + |Team Development Required 1 1 0 Summer session
gj e ﬁt_%‘;;_n;i—%;; VA 3 3 0
@ g & |Business Research Methods Required
w_g DA ﬁ#?ggzﬁ A 3 0 3
= Seminars On Business Management Required
Strategic Management Required
72 p4 £2 p4 7% ¢ 7 % Financial Planning and Financial Management Section
PA7%E I iE 3 3 0
Financial Management Elective
PATRIE & A 47 iE 3 0 3
Financial Statement Analysis Elective
H G BRBRIFRED T . Z | 4 o | 3 [F
Wealth Succession and Practical Tax Planning Elective New Course Added
FELBENTH iF {7
Business Mindset and Corporate Governance Elective 3 0 3 Course Title Changed
EmT HEE & F 3 0 3 {
Financial Markets and Instruments Elective Course Title Changed
ERBHESYRGEE _ iF 3 0 3
Risk Management for Financial Institutions Elective
# ? & - B iE 3 3 0
Topics on Investment Issues Elective
S ERpHEEEI EF i
% Financial Technology and Green Finance Elective 3 3 0
R 4| BAEHER £ 4 4 (¢
© « |Personal Financial Planning Electiv Course Title Changed
S *
e R & Pk # 7 % Leadership and Entrepreneurship Management Section
S A gty 2 P R
g Innovation and Entrepreneurship Elective
3 EELFITEF ELE ) E 3 0 3
Business Innovation and Entrepreneurship Elective
Py £ 130 3
Managerial Psychology Elective
KR p: ST R R iE 3 3 0
Organizational communication and Leadership Elective
g U R g | 30l 3 37
Digital Marketing Forums Electiv New Course Added
T4 g 3 3 3 0
Marketing Management Elective
A FRER iE 3 0 3
Human Resource Management Elective
B plATE EHS & 3 3 0
Changing Magic of New BZ Generation Elective
B BALFE T H &
Seminars on Internet and Social Community £l t 3 0 3
Marketing ective
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Executive Master's degree student Curriculum Design
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3
Z o Academic Year
e & g4 F-FE[5-%a 7
Course Titles 2 W |& 4~ | First Year | Second Year Remarks
H B - B -
Fall |Spring| Fall |Spring
SF A 178 e lkdh g 72 e Operations Analysis and Supply Chain Management Section
EEDET iE
Business Diagnosis Elective 3 3 0
PP A F R FERY 4 # 3 0 3
Technology Industry and National Competitiveness | Elective
Ty iE
Marketing Research Elective 3 0 3
L o £ 13 0| 3
Customer Relationship Management Elective
FEER £33 0
Operations Management Elective
et e £ 3 3 0
Supply Chain Management Elective
Logistics and Channel Management Elective Summer Session
EEXFSY & 0 3
Corporate Sustainability Management Elective
FEHEF EATEARF e -
Intellectual Property Value Innovation and - " 3 0 3 N ' C Added
Decision Management ective ewourse ¢
M pEs g E 1 1 0 2Bt
- Team Leadership and Management Elective Summer Session
= b ¥ e vt
@ RS e . = 1 1 0
Q Seminar on Management Paradigm Elective
S o HEeEm & 11110
o % |Negotiation and M&A Elective
OF & #cd 1:23
S F LaFERY A F ¥ ded 1
g = | Applications of Artificial Intelligence in Industry | Elective 3 0 3 iii;gr;ge in Credits from
o iE |
S 3 (BpHAELK g 4 3 | o
Q Special Topics in High Technology Elective
5 R4 23 & 3 3 0
@ Seminars on International Marketing Management | Elective
il # 3 0 3
Business and Law Elective
Lig 2B 10 43 3 0
P Required —
Minimum | ¥ % $RAZE 2 24 1 24 12 21
Reguire |Professional Courses 26
Credits for | H i 15 3 - ) 6 4 3
Graduation|Other Elections
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Department of Business Management, School of Business, Soochow University
Executive Master's degree student Curriculum Design
Gp* 1168 &= » %374 )
(Applicable to Students Admitted in Academic Year 2026/27))

*i132 Notes :

1.

PR - % AL NG L B2 R ERU0FER  EFI g o
Delete the requirement that one professional course group should be chosen as the major, and it will be
applied to students admitted in the 110th academic year.

LENAr TEMaM R TSR YR TEY A AR RE e 2 A en s BY 4
RIS FE A o BV o RV FES A BT RER -

There are three major groups of professional courses: "Financial Planning and Financial Management",
"Leadership and Entrepreneurship Management", and "Business Analysis and Supply Chain Management".
Those who have completed 15 credits in each group will be issued a major course certificate upon application.

1105 # Rt 2B EFAe » F374 - BEF LKL 3654 -
For new students admitted to the in-service master’s program starting from the 110th academic year, the
graduation credits will be adjusted to 36 credits.



