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Dyadic Analysis,” 2011 INFORMS Marketing Science Conference, June 9-11, 2011, Houston, 

Texas, USA. 
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on Web Site Brand Equity 

5. 2009/08-2010/07 (NSC 99-2410-H-218 -008) An Investigation of the Linkage between 

Employee and Customer Citizenship behavior: The Mediation Effects of Trust and Moderation 

Effects of Service Encounter  

6. 2009/08-2010/07  (NSC 98-2410-H-218 -017) Theory Development and Empirical Study of 

the Effect of Team Service Citizenship Behavior on Service Performance: Integrating Cross 

Level and Social Network Analysis  

7. 2008/08-2009/07 (NSC 97-2410-H-218-012) The Antecedent, Mediating and Moderating 

Factors of Service Brand Love: A Cross-Level Research  

8. 2008/01-2008/07 (NSC 97-2410-H-218-001) Nonparametric Method in Hierarchical Bayes 

Conjoint Model 

9. 2008/08-2009/07  (NSC 97-2410-H-218-008) The Impact of Team Interdependence on 

Service-Oriented Citizenship Behavior－A Cross Level approach         

10. 2006/06-2007/05 (NSC 97-2410-H-218-001) Asymmetric Effect of Pricing Strategy 


