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(1)Digital Strategy(intensive course)
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(2)Intercultural communication (intensive course)
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B REEARAIT AT E G BIN AT b iad gk
Bl i & ";ﬂt)]}ﬂ;‘g—@ifé RYREGERFE S ﬁ»fvg - %7
FoRAAFEAZHRT BRI BEEFRG 43 WAFF?
LRI e FUPRERY A FRgi9- X
(4)Sales forecasting(intensive course)
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(5)Advertising and Communication Strategy(extensive course)
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(6)Web marketing(intensive course)
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(7)Francais Intermediare (extensive course)
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(8)Search engine marketing& OnIine Advertising(intensive course)
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