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Abstract

With the popularity of smart phones and the rapid development of mobile networks, people
began to communicate or interactive through instant messaging or Internet Social Media App
(for example the facebook). This study explores users’ attitude to tape image messages instead
of pure text message when using Facebook. Research results showed that: (1) perceived
enjoyment significantly affect users’ perceived ease of use (2) perceived ease of use
reaction significantly affect perceived useful and users’ attitudes (3) perceived useful
and affective reaction significantly affect users’ attitudes.
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