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RIZE T Course Description

EEMRTE BUSINESS RESEARCH METHODS

BUSINESS RESEARCH METHODS RS —/1 3/0

TEE—/1 3/0 This course will introduce the basic concepts in
RENBENEEERSZHABENSEHEEE - WH social science research method to help students
MEBZNOUANABLERNEZ MRS EARERE - @F understand what a scientific knowledge is and how

fERE - to create and test scientific knowledge, and to train
students for critical and creative thinking skills.

ANEREE HUMAN RESOURCES MANAGEMENT

HUMAN RESOURCES MANAGEMENT EBRE—/% 3/0

THEE—/%# 3/0 This course is designed to know and apply human

RREMNER: (1) A RERREANERERE - resource management (HRM) strategies. This course

(2) ADFEEER - 3) ERERER ZHMEIER
2l-4) BEIZZZ%M - (5) ETEREABERE - (6)

has three themes: (1) to enhance HRM skills of

students in talent development, administration and

FEWRE - (7) AEAMERE - B8  SHEANEIR management, and strategic thinking; (2) to know

BEIEINEE - (8) ANERRKREEBE - new HRM issues such as mental model of adults,
management of creative people, dispatch, work-
family conflict, intrapreneurship, and immunity to
change, and (3) how to tell an inspiring story.

BxiRE TEAM DEVELOPMENT

TEAM DEVELOPMENT TERE—/#1/0

TEE—/E1/0 1. Building team awareness;

KRERFZETBZBENGHREES . 2. Developing group identity;

1. BuBEKER
2. BEEERME
3. WEERAZT

3. Forming team talents;

Bl &2

INNOVATION AND ENTREPRENEURSHIP

THEE

RABEBNENBRIEEEER  REANBLURER
BAE=E.
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—/# 3/0

BERSRE RAEFXELIKGERAZER

B IR RERESEM  ERERZAIZEAMK
WE T 2RAY E I E

INNOVATION AND ENTREPRENEURSHIP
EBRE—/% 3/0

This course aims to introduce the practices for
entrepreneurship as well as the theoretical
backgrounds. Students learn from cases studies and

also from the touch-base investigation in specific




Course Description

RHIEAR -

1. THRBEIEEENERNERE -

2. RBRRBIER  LERBSHAIEK TR
3. ATRIEER - MURBAIZEAEZ S -

case context. There are three main objects in this
course.

First of all, to learn the basic issues and background
knowledge of entrepreneurship. To be specific,
students have to know the sources of innovation and
entrepreneurship opportunities.

Secondly, the know the representative leaders in this
research trend, as well as their concepts and theories
in entrepreneurship.

Thirdly, to be familiar with the stories and
theories of entrepreneurship to reflect the

insightful opportunities for innovation.

FEBRAHE
LEADERSHIP AND ORGANIZATIONAL CHANGE
EEE—/% 0/3
BN ERIMNIRIZEZ(EMM L BAERRELURE
7 EEEAZCRBRNREE - NREHHEB TP
BRAEHAMEENEBRGE—DHRT - B
MAA#BERWABEZERE  BrEIEH B BRI EA
BEEBINEEEEZE  BEREENEREE
TWHEASESRSERERNS N  FEEHEFEEE
REEAE—DWER  THRBEENRRECEREN
BpEl -

LEADERSHIP AND ORGANIZATIONAL CHANGE
ERE—/% 0/3

organizational change is necessary for firm' s
survival while a tough task. This course aims at
introducing common

leadership and change

management issues, including organization
development, how to lead and manage changes,
and teaches relevant theories and practices. By case
discussion and writing practical cases, students can
have a better understanding of change
management and inspire students to rethink the

change management in their own companies.

SR

SEMINARS ON BUSINESS ADMINISTRATION
THEE—% 0/3
SINM—ExEAEREENKER A
EERLE V7 EIREEN - UWHRMEFHEKSES

SEMINARS ON BUSINESS ADMINISTRATION
ERE—/% 0/3

This course introduces main functions of business,
including manufacture, marketing, finance, and
human resource. Not only helping students to
understand individual functions of business, this
course aims to provide a global architecture of
contemporary business and to help students to
know the interdependence among functions,

current trends and challenges for business today.

2R

BUSINESS DIAGNOSIS

EIEE /% 3/0

1. k#&E& K (Sustainable Development) E&ZE

BUSINESS DIAGNOSIS
EIEE /% 3/0
Business process of

diagnosis is a using

management related knowledge and skill to identify
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the symptoms or causes of a company's current
problems and future risks. Then, the diagnostic
experts, just like doctors and therapists, would
advise on treatment options to improve the health
of the diagnosed.

The students on the course will be familiar with the
business diagnostics framework which evolves from
assessing the external factors and then drilling down
into the key functional areas of the business
operations. After all, it will help you assist the
business to improve performance and benefit your

own career.

TiHEE

MARKETING MANAGEMENT

EREE—/% 3/0

BAENMBBREEONTHEASE  LUAITHBEIHN
; THRIERIFREMDER - THIR
B HBETAR mBREMNTHEHMENDER &N
MITIHARES - B ERKE - F1ERE - EHRIEM
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MARKETING MANAGEMENT
EEE—/% 3/0
The course is designed to help the students learn the
basic concepts of modern marketing in a
management-orientation way. The most basic
objectives of this course are to provide you with a
broad introduction to marketing concepts, the role
of marketing in society and in the firm, and the
various factors that influence marketing decision-
making.
You will be expected to familiarize with the
'language of marketing’ (i.e., terms, concepts,
and frameworks) used by practicing marketing
managers, and have a solid understanding of the
major decision area under marketing responsibility.
It focuses on major decisions that marketing
managers may face in their efforts to harmonize the
objectives and resources of the organization with

the needs and opportunities in the marketplace.




Course Description

Within time limits, this class attempts to cover all the
topics that a marketing manager needs to face in
strategic, tactical, and administrative marketing.
The objective of this courses are

1.To familiarize the students with the marketing
concepts and techniques, and to develop skills in
using a variety of analytical frameworks to
implement such techniques.

2.To develop the skills in organizing an effective
marketing management strategy in a real business
world.

By the end of the course, you should be able to apply
the key frameworks and tools for analyzing
customers, competition, and marketing strength
and weakness. The class materials should also help
you to develop insights about creative selection of
target markets and blending the marketing mix
decisions to maintain competitive positions and

serve customer needs.

RITHE IR A
SEMINARS ON
MANAGEMENT
ERE_ /% 3/0
AREFEERBEITHONRE - ERTHEERESE
BHRE - BER 7 BERTHERFECEMDEN
BE - WEROFHEEREAER B E2ER
1TSHAHRA IR A AR R -

INTERNATIONAL MARKETING

SEMINARS ON INTERNATIONAL
MARKETING MANAGEMENT

ERE /% 3/0

This course explores the theory and practice of
international marketing to help students understand
the role of international marketing in business
management. In addition, through analysis and
discussion of issues related to marketing, encourage

students to apply marketing theories and models.

TSI

MARKETING RESEARCH

RS —/# 0/3

TEIA8ES - KEUEB - 1RIBE1% - NFC - RFID - APP &
AENS LARRIF RN - WEARHTR - DURISHEES
HENTTE  EEOARDEREMEEIENERAN
REAVFE - WHFISEAHRARVIT I RAS -
TSHEMRER—ERXRANKE 2T HBRETS 8
EE HFHFMENEM[  THEARILIRDETS
WAEE N - BHEFEFEREFREFENNEE
MIEE - EEHRARREETTHMZR - 610 (1)

MARKETING RESEARCH

ERE—/% 0/3

As new technologies such as mobile networks, big
data, augmented reality, NFC, RFID, and apps
continue to emerge, changing the world of
information and the way consumer data is obtained,
companies are increasingly focusing on studying the
information provided by data and developing
relevant marketing strategies.

Marketing research is the systematic collection,

analysis, and interpretation of information about




Course Description

FRBEENNTE ; (2 BIMNTHBRATSES
X, (3) AsUEBEEHMEMNEK ; (4) HAKER
EmEATSRE -
RMPETHEMARENERZERBERETEMNED
TIEMBBENERBEERNHES - DEREFEEEMT]
REEHE - EBERRE 7/ hSMERREMEITHE
MRIENERE - PR RREIEENDUERAR
RETZERITTIHIRIE - A ARMFBAEEP -

markets, consumers, and competitors. Marketing
research can reduce uncertainty in the marketplace
and help companies focus their resources on the
most promising ideas and projects. Companies
conduct marketing research for a variety of reasons,
such as (1) to develop potential new markets; (2) to
monitor new marketing trends and market needs; (3)
to test consumer demand for new products; and (4)
to ensure the best product go-to-market strategy.

Our objective in the class of Marketing Research is
to provide students basic tools and the chance to
learn skills necessary to solve business problems and
exploit business opportunities. As students develop
information acquisition skills and an understanding
of marketing research tools, they will quickly see
how these can be applied to a changing marketing
environment, to other academic courses, and to

their personal lives.

EFABHEBULE

E-COMMERCE AND DIGITAL ECONOMY
ERE/E0/3
HUBARBEEECHRRERREIREEN—IRE
RiB%  ARERRNBULENESE  HE 8-
MRRERBEEHFENERBZAYHE - RENEN
EEHPRBRIU-ERE - LUERIE-—SEZNRR
B2 EAMAERARAIE LM &R -

E-COMMERCE AND DIGITAL ECONOMY
EhRE_/# 0/3

Digital and network economy has been an
important trend in commerce. This course will
discuss the meanings, properties, and impacts of
modern digital economy, and current trends and
practices of network economy. We aim to help
students to build a framework to understand the
emerging trends and developments in digital
economy and to get well prepared for the future

business.

rEEEE

OPERATIONS MANAGEMENT

RS —/# 3/0
NAEEEEZERNREREBRER EEEEHR
EERRBEZFEREEEERTERATHE - KR
B EHEEEBEIN IR E B AR BERIEE
BRI RABETIFEES) - WOliRSEENBNITR
Fh-

OPERATIONS MANAGEMENT

ERE—/% 3/0

This course is to introduce how to manage a
production/service system. The purpose of this
course is to provide a clear presentation of the
concepts, tools, and applications of the field of

operations management.

HEEEE

SUPPLY CHAIN MANAGEMENT




Course Description

SUPPLY CHAIN MANAGEMENT

EHEE—/# 3/0

HERESECSEMAZE N T FEREENE BN
FANEEFR - BAMNBREERTHEHERR
PRHEREEINAEERE  HZRECLURAE
TRESEEWES] - HEREERASBER 7 ER
WEELEEREZ  AFHNARIIZERBMUE
FHER - MEBE=E TEX WARE BEEZFET
g - ARERBNTARBRESENERNE 828R
FRELAFBREFRE ZBREBEEARFHRAS
o EREEE AR HERECEANERSAAE
' -

EBRE—/% 3/0

Supply chain management is an emerging and
important area of key managerial focus for
enterprises of the world. This course will introduce
the important concepts, theories, and practices in
supply chain management to students. The purpose
is to build a knowledge foundation for students to
allow him/her to become better future managers of
enterprises. Major knowledge areas touched include
the building blocks of supply chain strategy,
designing the global supply chain, and collaborating
across the supply chain.

W~ THEIS
EHEE /1 0/0

THESIS
ERE /14 0/0

RESEIE

STRATEGIC MANAGEMENT

ERE /1 3/0
BERREENETZENGERDEREUFELE Y
HBPEBWERSERERFHZEN  REMERE
TERBZEREEDS LRORBEN -

BB 2 & f
W2EBRREEN IR EAEBERS - L EEEE

RERTREBUARESELEHFES -

wizk - BERBBE NIZAET

1. DWEEIIMEIRBEREFRER

2. HMEEEZARNEREETaREBHEMRTIE
BEH

. BRRBEESNIE

4. DIEFEAINBRE « FHEEBIRITRIEREN -

TR BRI M2 R

EMHER

STRATEGIC MANAGEMENT

THEE /% 3/0

The aim of this course is to acquaint students to have
a basic understanding about how a firm could be
superior to its competitors and acquire sustained
competitive advantages. After this course, students
should have the following capabilities: 1. Analyze
external environments and industry structure for a
firm 2.Evaluate whether the internal resources of a
firm can constitute the sources of sustained
competitive advantages 3.Apply the frameworks or
tools of strategic management to analyze a firm 4.

Offer strategic recommendations.

A ZHE
SEMINAR ON MANAGEMENT PARADIGM
EREE—/% 1/0

TRERIBBERINEFRFI A RHAAEAEBEFE -

NELELEBENERAOKEER  AREDBEE
HEBSEEZAREERN TAEARLEEREBEF

BERZER DS EBEBBBSMEES ZIEMHE
REEAERE  HERSRREFMBEZEAEER
EZERDRE -

SEMINAR ON MANAGEMENT PARADIGM
TBRE—/#1/0

This class aims to help students understand the
applications of business management in practices.
This course is planning to invite successful
entrepreneurs or outstanding managers to share
their experience in business operation and their own
career arrangement. After taking this class, students

are expected to develop positive attitude, apply




Course Description

business concepts and theories to real-world
decision-making, and increase proficiency in specific

business disciplines.

KA AR R

NEGOTIATION AND FAMILY BUSINESS
ERE—/E 1/0

1 BBRAZRBRELET -

2. HHE -~ RIEEFEAFRHA -

NEGOTIATION AND FAMILY BUSINESS

EEE—/E 1/0

1.First half of the course discuss the negotiation
theory and techniques.

2 ~ Second half of the course focus on the family

business.

AT DT BRI
FINANCIAL ANALYSIS AND DECISION MAKING
ERE—/% 3/0

AEANBRGRUBHBEEREES

ATZERIERERE
RER UHEEVMBHRERERER BUMRONTEH

o
/G

BERSE M IEATH SBRWTERMERE
AL EELEEEURTFARRNEZERR - FEEB
BERERAEEEARRE - ZREMEN 7R

ERERMEHFRER - BIEATEE -

FINANCIAL ANALYSIS AND DECISION MAKING
EEE—/#E 3/0

The topics of this course including the fundamental
theory and framework of financial management and
managerial accounting. In addition, the course
provides students with concepts and tools of

financial analysis to interpret and analyze business

financial statements to support a variety of
management  decisions, including  strategic
decisions.

The design of this course is to learn how to use
financial statement information to evaluate the
firm" s pastand present performance and to predict
likely future outcomes. The aim of this course is to
enhancing student financial management expertise,
and

training the ability of financial analysis,

developing make-decision skills.

ExAERAEE
TEAM LEADERSHIP AND MANAGEMENT
THERE_/#1/0

1. HBHEEHBES
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EAfR

TEAM LEADERSHIP AND MANAGEMENT

TEE_/# 1/0

1. 1lFeasible solutions with team work. Team
building course is taken as a classical action
research ones for SUBA. By cooperating with
EMBA students within two days, they can learn
how to come up with visible solutions with
creative ways. Learning by doing and by
cooperating, the inspiring ideas could be
encouraged with team works.

2. Cross fertilization with multiple disciplines.
EMBA build  collective

could learning
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capabilities and dialectic

different

thinkings  with
domain knowledges and then

internalized as their unique capabilities.

T RIERE

DIGITAL FINANCE TOPICS

e # 3/0

£ R (Digital Finance) @AM B EIKEREM R

Ri8% - S REIEUAIF (Disruptive Innovation) 824

AREBEBTMENERLSEN  WHHAZHBER

EREE TUNEIEEEBATHNEKR - BB

COVID-19 &1F - MRERTKEMELZ 2 M E T

(Digital Transformation) - &% #8532 { (Contactless

Payments) T K RIRE - UEFREAS P OMNERE

g5 (Financial ecosystem)EIZARTY - HIL T 5= &R

(Financial scene) s WS BIER - BEEBETHMER

BlEZARHEES -

RESE  BFHESIRIKA L EBEESKTEMR

BZEB 2021 F 7B 1HET,; 5 B8R 2021

F 4 AP EFMIRTT(Open Banking)# A S _FRER

EHEATEFERNERM,; WK 2019 F 7 B 30 HIER

28 = R AR IR 1T (Internet-only Bank)ZE & 7 #,
- BT ]MNIEE , (CBDC) BERTRHABTERN

2021 F£ 10 A 14 HF R RITER 2020 &£ 6 A%

EPEERIRM OIS - [FETE 2 R TRAR

CBDC #HEstE. . #HEE CBDC $#iFE - EHht

CBDC EEEX B =REAZEEE RS (2022)F 9

AR -

Hit - NERERFTEE:

1. TEBRINEREEIFERE(Innovate Finance)fyIE
WmAERIT . WRAAHEE RIBTRE KRB
g ;

2. REESRKERABKEATELS ERREHESR
HEimE M (theory based) & - EMIEE R B MELE
BZ (logical thinking) 2851 - DIBEEBE 718
SRR B EA ZRET] ;

3. IBESRBREREEN  JIRERUNERED - BB
BIFERIBENITEESN - BERSZRIERED -

DIGITAL FINANCE TOPICS

TEE" # 3/0

After affecting all sectors of commerce, the digital
revolution has now hit the financial sector, a sector
that is protected by a specific regulatory
environment. Digital technology has changed the
face of banking. Not only banks, but also insurance
companies, management companies and even
market operators are upset by this disruptive and
increasing formidable movement.

This course will provide the following issues of

digital finance: third party payment, mobile
payment, peer to peer lending, crowdfunding,
digital currency, sharing finance and branch

transformation.

In addition, this course illustrates innovation in
finance with the experience of the Taiwan and other
countries. According to discussing the combination
between theory and application, let students
understand the real meaning and practice of digital
finance.

The aim of this course is to enhancing student
financial expertise, training the ability of data

collection, and developing presentation skills.

SR R BB D AT
THESIS WRITING AND DATA ANALYSIS

THESIS WRITING AND DATA ANALYSIS
TEE" # 3/0




Course Description

ERE_ # 3/0

KRB BRI ERREM AR EERVHEE
HHNE - FEEERRREEZTE  RFHEE
T SHMAEE - RTEEHE - WEER - 2
Bl EEWRRARTERY AEABTEREMAEEE
SPSS E2 LISREL Z/MABRNERIF - BEWRXEES
AR R B RN BEERARBERNEE - KRE
HAEMRBEFERRBNBTNBEEZRE - WHRER
BRIEBTENEANEER TIFNETHE - &
ARAB R BB EARGIR TSRS m m BRI E A
B - REMRRD - BEEEES T - SEREN
HZEDH - GUERBERE - ANETEEESNS -

The design of this course will lead students to
understand the methods of essay writing by
studying relevant journal literature on information
and service management, and at the same time
teach students how to find research topics, design
questionnaires, collect data, analyze data, generate
reports and write papers. The teaching content
includes the introduction, display and operation of
statistical software SPSS and LISREL. This course is
suitable for students who will take samples and
explore the causal relationship between dimensions.
This course will help students understanding how to
decide the topic of their thesis and what are needed
skills to prepare. Course content will include, but are
not limited to, the following discussion directions:
collection and the establishment of data,
exploratory factor analysis, confirmatory factor
analysis, higher-order confirmatory factor analysis,
linear structural model, and the mediation and

moderation analysis.

ANELAEETETE

CORPORATE GOVERNANCE AND VALUATION
THRE_ # 3/0

TRRATLRENEEMY

SBEREFEENEA

TEBEIEZER

CORPORATE GOVERNANCE AND VALUATION
HRE" # 3/0

The importance of Corporate Governance
The skill of Corporate Valuation

The use of Corporate Valuation

TRRBEERREE

RISK MANAGEMENT FOR
INSTITUTIONS

ERET E 3/0
RRABLUEMUEESRCEARBE D REIRIT R
2 RBHFFELEARZEREEE  SHEEER
B2 - RAEREERMEE -

FINANCIAL

RISK MANAGEMENT FOR
INSTITUTIONS
HEE_ #E 3/0

From the perspectives of financial managers, this

FINANCIAL

course covers topics such as risks management and
financial supervision in the operations of banking,
insurance, and securities industries, to enhance the

ability of risk management.

Bt EHEETA

BASIC STATISTICS DATA ANALYSIS
TRE— # 0/3

RREBEZBEWER

BASIC STATISTICS DATA ANALYSIS
TRE— # 0/3
There are two major objectives of this course.

1. Basic statistical concepts and methods are
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1. BRMmtEEmES AR N BN 8L
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MARBZEATE -

2. WEBLSTWEIRRRA L FRETHEHHE
SRR - eI E R NB U R AR -

presented in a manner that emphasizes
understanding the principles of data collection
and analysis rather than theory. Much of the
course will be devoted to discussions of how
statistics is commonly used in the real world.

2. To acquaint you with mathematical modeling
techniques and solution algorithms which often
serve as an aid to managerial decision-making.
And, to develop your expertise in using and
solving management science problems with the

help of a personal computer.

AR

BUSINESS AND LAW

EEE— 2 0/3

1l EBEETREFREREAZ

2. EBETERMERIEEFEF

BUSINESS AND LAW
TBRE— & 0/3
1. To facilitate learning business law

2. To facilitate learning the practice of business law

PR BN H R GE R

SEMINAR ON ECONOMICS AND PUBLIC POLICY
EEE— E 0/1
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SEMINAR ON ECONOMICS AND PUBLIC POLICY
TRE— # 0/1

This lectures will select and discuss the current
Taiwan Finance and other Public policy topics to
enhance understanding how  government?
establish? these Public policy and how these Public
policy affect? different stakeholder. By practical topic
discussion, student will learn how to identify? the
effect of public policy on? different social
stakeholder, and solve the? practical problems? by

using analytical skills from what they learned.

THMSEE

TOPICS ON FINANCIAL MARKET

tEE— # 0/3

FEBETHESMMSRE SEE TMEERR. R
BHEARFE STEMEMEm SMEELEREREIE,
wrmBETEHEMEnRGEREERE,
FINTECH Hemm5EEESE ESSmMEE2:5, E
EMNEEENARS RANESMMISEFRERER
NIg

TOPICS ON FINANCIAL MARKET

HEE— # 0/3

We discuss the the concept of financial markets,
participants, types of securities and derivatives
traded in markets, and explain how and where
securities and derivatives are

traded. This course also contains investmentment
theory, portfolio theory, risk-return trade-off, the
capital asset pricing model and multifactor
descriptions of risk and the arbitrage pricing theory

the efficient market hypothesis, the behavioral




Course Description

critique of market rationality, the process of
investment decision and performance valuation ,
derivatives risk management ,the financial
institution management and risk management and
the impact of FINTECH etc..

% E A 2 5R RS 73 4

MARKET POSITION AND STRATEGY ANALYSIS
ERE— & 0/3
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REANTIEERAEYR SLUERRERMABEIE
HENE ZRREBE AKELFLER -

MARKET POSITION AND STRATEGY ANALYSIS
TRE— # 0/3

The course design is mainly based on the
positioning of enterprises and their products and
services in the competitive market. Therefore, the
course will begin with an introduction to the global
industry and new technology development. Then,
based on the company's own measures and
strategies for customers, products, services in the
market, it proposes methods and drills; so that
students can have both theory and practice after
studying this course, and they can apply what they
have learn immediately after returning to work

position

EEXELE

CORPORATE SUSTAINABILITY MANAGEMENT
FEE— E 0/3

BN ESG R CSRERBBIEETSHEEEERE B

EixeE
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FRERERENRETPATERESTHIRE—FKF

SBEIRINKERREA R TARIEREZ ESG KER
SERMELITN R EE !

1ESG /T 2IRIRHE 3. CSREXEMEE MR

4 18R SoKEER 6.ESG B -

CORPORATE SUSTAINABILITY MANAGEMENT
TRE— # 0/3

Since the ESG (Environment, Social, Governance)
and CSR (Corporate Social Responsibility) have
become very important topics in the business
management, we will discuss the following topics in
this class: 1. Introduction to ESG, 2. Environmental
issues, 3. CSR: Corporate Social Responsibility, 4
Corporate Governance, 5. Sustainable Finance, 6.
Practices in ESG.

Also, CSR practice cases and ESG Corporate
Sustainability Reports from major enterprises will be
used in class as materials for group discussion and

benchmarking.

YREE e

LOGISTICS AND CHANNEL MANAGEMENT

TRE— # 0/3

AREBEZHZEEERAEFERYRERBELRE
B LyENAe  RRERREYREERBEITHEMR

LOGISTICS AND CHANNEL MANAGEMENT
TERE— & 0/3

This course will introduce the fundamental concepts
and management skills of logistics and supply chain

management which is an important business
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competitive business weapon. The purpose of this
course is to provide students a complete guide and
training to the critical business and management
philosophy in the new era. The course coverage will
mainly contain the evolution of logistics and supply
chain management, key logistics and supply chain
management activities, logistics and supply chain
quality and performance measurement, the
implementation of logistics and supply chain

management.
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CUSTOMER RELATIONSHIP MANAGEMENT
TEE_ # 0/3

This course is designed to provide students with
basic knowledge and skills related to customer
relationship management and understand the value
and vision of customer service. Through the cases
and focus problems discussion, students can share
their experience related to customer relationship
management and enhance the direction about the

discussion issue.
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SPECIAL TOPICS IN HIGH TECHNOLOGY

TEE_ E 0/3

Knowledge economics has become an increasingly
hot and popular topic in 21 century. The
development of new economics will also be leaded
by high technology industry in the future. The
employment market such as securities market,
financial market, technology management, and
technology law are interrelated to high technology
industry.

The characteristic of this course included industry
analysis and technology. Moreover, all fields of
industries now and in the future will be described.
The simple contents of this course will lead all
students without technology background to
appreciate all high technology industries.

This course will start with the basic physics concepts,
and than the nanotechnology, optical electronics,

and communication industries will be discussed.
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After that, the basic chemical

biotechnology, new energy and medical industries

concepts,

will be mentioned.
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INNOVATION AND

BUSINESS INNOVATION AND ENTREPRENEURSHIP
TEE" # 0/3

This course will be taught by the lecture Prof and
industrial experts in teaching semi-conductor ~ 5G -
digital technologies - biomedicine  mechanical
engineering areas...etc.

It will be conducted through industrial special
enhance

seminar and class interactions to

students’ understanding  about  industrial

innovations and start up companies.
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FINANCIAL
MANAGEMENT
ERE— # 3/0

This course will use case discussions and interactive

SERVICES MARKETING AND

communication methods to help students
understand the practical aspects of marketing
management in the financial industry, including an
introduction to the principles of marketing,
consumer psychology and behavior, marketing
strategy planning for financial commodity services,
Public

operations, etc., with a view to training students to

media communication and relations
have marketing plan execution and management

capabilities.
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TOPICS ON INVESTMENT ISSUES

TRE— # 3/0

To know the relationship between the practical
affairs and theoretical principle of investment. This
will be helpful to be a investor with independent

thinking and trading ability.
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MANAGERIAL PSYCHOLOGY

EEE" E 0/3

This class combine three goals: (1) learn key issues of
managerial psychology which include personality,
perception, learning, motivation, emotion, and
interpersonal communication; (2) learn techniques
used in the field of managerial psychology including
empathy, interview, communication, scale
development, and make inferences from data; and
(3) learn the latest issues such as Alfred Adler's

theory and psychological economics.




